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Executive Summary 
In 2016, Whitehorse City Council embarked on one of its most comprehensive community engagement 

programs, Your Say Whitehorse.  The Your Say Whitehorse campaign provided a range of avenues for 

engagement with the community between Wednesday 16 November and Tuesday 20 December 2016.  Your 

Say Whitehorse was designed to help build and inform two key strategic and legislated documents, the Council 

Plan 2017-2021 and the Municipal Public Health and Wellbeing Plan 2017-2021.  The Council Plan ÄÅÔÁÉÌÓ #ÏÕÎÃÉÌȭÓ 

contribution to the delivery of the Vision for Whitehorse 2013-2023 through an array of high level goals sitting 

beneath the Strategic Directions featured within the Vision.  The Council Plan also focuses ÏÎ #ÏÕÎÃÉÌȭÓ ÁÐÐÒÏÁÃÈ 

to working with the community, key stakeholders, community organisations and other levels of government in 

order to achieve these goals. The Municipal Public Health and Wellbeing Plan (MPHWP) outlines key priorities 

and objectives which work towards improving municipal health and wellbeing in partnership with the 

community, key stakeholders, community organisations and other levels of government. 

Your Say Whitehorse also provided Council a greater opportunity to understand the Whitehorse community and 

their needs and expectations of Council.  This insight allows Council to better understand, from the 

communityȭs perspective, where we (Council and community) are now, where we want to be, and ultimately 

how we will get there.  It provides Council with the opportunity to identify its approach and priorities for the 

next Council Plan and MPHWP, whilst also documenting the breadth and value of Council departments 

(programs, services, initiatives, plans and policies) and the work undertaken ÔÏ ÁÃÈÉÅÖÅ 7ÈÉÔÅÈÏÒÓÅȭÓ ÖÉÓÉÏÎȢ 

Finally Your Say Whitehorse also provided an opportunity for Council to engage with the community, enabling 

them to feed into the decision-making process, which is an important mechanism for Council to positively 

influence the causes (or drivers) behind some of the current and future topics the community finds positive or 

ÃÈÁÌÌÅÎÇÉÎÇ ÁÎÄ ÉÎ ÄÏÉÎÇ ÓÏȟ ÅÎÓÕÒÅ ÔÈÁÔ ÔÈÅÓÅ ȬÄÒÉÖÅÒÓȭ ÁÒÅ ÕÎÄÅÒÓÔÏÏÄ ÁÎÄ ×ÏÒË ÆÏÒ ÏÕÒ ÆÕÔÕÒÅ ÒÁÔher than 

against it. 
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Key Findings 

Eight themes were identified as part of the engagement process: 

Key Theme Linked Strategic Direction 

A safe community which benefits from good health 
and wellbeing 

Strategic Direction 1: Support a healthy, vibrant, 
inclusive and diverse community 

A well connected place with transport choice and 
connectivity 

Strategic Direction 1: Support a healthy, vibrant, 
inclusive and diverse community 

Strategic Direction 2: Maintain and enhance our built 
environment to ensure a liveable and sustainable city 

A place of natural significance Strategic Direction 3: Protect and enhance our open 
space and natural environments 

A place where open space is highly valued, shared 
and enhanced 

Strategic Direction 2: Maintain and enhance our built 
environment to ensure a liveable and sustainable city 

Strategic Direction 3: Protect and enhance our open 
space and natural environments 

A place of convenience and location Strategic Direction 1: Support a healthy, vibrant, 
inclusive and diverse community 

Strategic Direction 5: Support a healthy local economy 

A Council that communicates, engaging with their 
community and providing the best services and 
facilities 

Strategic Direction 4: Strategic leadership and open 
and accessible government 

A balanced approach to growth Strategic Direction 2: Maintain and enhance our built 
environment to ensure a liveable and sustainable city 

Strategic Direction 3: Protect and enhance our open 
space and natural environments 

Friendly community feel Strategic Direction 1: Support a healthy, vibrant, 
inclusive and diverse community 
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1. Introduction  
During the five week Your Say Whitehorse community engagement process, residents, visitors, community 

groups, employees, stakeholders and local businesses were invited to share their thoughts in terms of where we 

are now, where we want to be and how we get there through various community engagement activities ranging 

from completing a survey (in person, in writing or online), to attending a community workshop, visiting a pop-

up event or going online to the Your Say Whitehorse discussion forum/website. 

The many opportunities to get involved were widely promoted, with the Your Say Whitehorse program reaching 

approximately 163,697 people through distribution of the Whitehorse Leader and Whitehorse News, and more 

than 10,200 people directly targeted through distribution of postcards and surveys.  The program was also 

supported by 25 Engagement Champions from across the organisation who volunteered to participate in Your 

Say Whitehorse events and promote the community engagement program through their community networks.  

This cross-organisational support enabled the program to reach a wider group of people, including 

7ÈÉÔÅÈÏÒÓÅȭÓ ÈÁÒÄÅÒ ÔÏ ÒÅÁÃÈ ÇÒÏÕÐÓȠ being Culturally and Linguistically Diverse (CALD), youth and children, 

Aboriginal people, older people, and people with a disability.  In addition, Councillors actively participated in the 

program at the pop up events, soliciting feedback individually, through engaging their networks to complete 

surveys, as well as facilitating sessions themselves to gain community feedback. 

This report describes the engagement program and the key findings from participant feedback.  The report also 

captures all engagement undertaken by Whitehorse City Council staff and Councillors between Wednesday 16 

November and Tuesday 20 December 2016, as well as complimentary engagement activities conducted by 

other persons and/or community groups. 
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1.1 Engagement Activities at a Glance  

 

Promotions General engagement 
opportunities  

Targeted engagement activity  

¶ Project Website 
(with 1,465 views) 

¶ Postcards 
(3,982 distributed) 

¶ Surveys 
      (6,250 distributed) 

¶ Leader Newspaper 
      (reaching 163,697) 

¶ Whitehorse News 
      (reaching 163,697) 

¶ Services & Networks 
      (84 avenues) 

¶ Facebook Pages (5) 
(reaching 4,172) 

 

¶ Community Pop Ups (6) 
(109 conversations &  99hrs 
listening to community) 

¶ Workshops/Forums (8) 
(165 attendees) 

¶ Your Say Whitehorse 
       (online) 

 
 

¶ Workshop for Disability Advisory 
Committee (7 attended) 

¶ Pop-ups at targeted locations 
including Box Hill Mall with Youth 
Representative Committee 
members and Youth Workers, 
and Mandarin and Cantonese 
interpreters 

¶ 2 Immunisation Sessions ɀ large 
numbers of parents from CALD 
backgrounds (50 conversations & 
surveys) 

¶ Promotion via CALD 
Organisations (9) 

¶ Postcards and promotion by 
Youth Connexions staff 

¶ Youth Issues Network (60 
Organisations, some CALD) 

¶ Surveys and website promoted 
via Whitehorse Volunteer 
Network (including CALD, 
disability and youth 
organisations) 

¶ 2 youth committees (25 people) 

¶ 11 Schools, road safety program 

¶ 2 Business Groups  

¶ Approximately 4000 printed 
surveys sent to HACC clients 
(Older adults and people with a 
disability) 
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1.2 High level themes  

Your Say Whitehorse heard a series of consistent and frequently occurring views about where we are now, 

where we want to be and how we will get there.  1,260 people participated over the five weeks, with the 

following key themes emerging as the most frequent issues which community find positive or challenging.  For 

the purpose of this report, we have included in brackets the links to strategic directions from the Council Vision 

2013-2023 that are common to each of the themes.  These themes are in no particular order. 

A. A safe community which benefits from good health and wellbeing ɀ Safety was recognised as one of the 

top three priorities for participants (along with health and transport).  Many residents highlighted they felt 

safe living in the Whitehorse municipality, whilst others asked for more security in pocket areas such as Box 

Hill.  In terms of health, participants suggested education as a key piece ɀ especially amongst children and 

youth ɀ to help address ongoing issues such as diet, mental health and inclusiveness. Participants 

highlighted low noise pollution and aesthetics/cleanliness as reasons they love living in Whitehorse, feeling 

it is a quiet and clean place to live in. 

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community 

 

B. A well connected place with transport choice and connectivity ɀ When asked why they live, work, study 

or play in Whitehorse, transport was a common response.  Transport provides a means for all community 

members to connect with their community groups in numerous ways, particularly public transport (and the 

relative close distance to the Melbourne CBD, with all three public transport methods available in the 

Whitehorse municipality), driving (and the ease of access to transport links such as Eastlink) and cycling and 

walking (with easily accessible amenities). 

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community and Strategic 

Direction 2: Maintain and enhance our built environment to ensure a liveable and sustainable city 

 
 

C. A place of natural significance ɀ PÁÒÔÉÃÉÐÁÎÔÓ ÖÁÌÕÅÄ ÔÈÅ ÇÒÅÅÎÅÒÙȾÔÒÅÅÓ ÁÎÄ ȬÌÅÁÆÉÎÅÓÓȭ of Whitehorse, 

stating that the tree canopy adds to the aesthetic appeal of the area.  Furthermore residents made 

reference to the value of bushland and its role as a habitat for wildlife, namely birds.  However, an emerging 

driver of change linked to this theme, is development ɀ with people concerned about the impact of new or 

existing development on trees and wildlife. 

Links to Strategic Direction 3: Protect and enhance our open space and natural environments. 

 

D. A place where open space is highly valued, shared and enhanced  ɀ 7ÈÉÔÅÈÏÒÓÅȭÓ ÐÁÒËÓ ÁÎÄ ÏÐÅÎ ÓÐÁÃÅ 

(including walking tracks and playgrounds) are highly valued and once again a reason why people enjoy 

living in Whitehorse.  Furthermore, within this theme many participants identified solutions or potential 
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new ways of community working together, as well as with Council, to ensure everyone within the 

municipality can share and enjoy these spaces in a respectful manner which meets their differing needs. 

Links to Strategic Direction 2: Maintain and enhance our built environment to ensure a liveable and 

sustainable city, and Strategic Direction 3: Protect and enhance our open space and natural 

environments. 

 

E. A place of convenience and location ɀ Convenience and the location of Whitehorse and its numerous 

shopping centres and strips were greatly valued by participants.  Many participants shared stories about the 

shopping centres (i.e. Forest Hill Chase, Burwood Heights Shopping Centre) providing an important focus 

for their social interactions and connection with the community.  Participants also suggested supporting 

the regeneration of activity areas (i.e. Box Hill Station and Mall), continuing to develop relationships with 

the business community, and promoting the benefits of working in Whitehorse (particularly with younger 

people) could assist in boosting the local economy. 

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community, and  

Strategic Direction 5: Support a healthy local economy. 

 
 

F. A Council that communicates broadly, engaging with their community and providing the best services 

and facilities ɀ Council services and facilities were highlighted as the best things about living in Whitehorse.  

Participants highlighted their reliance on Council services and facilities for connection with the Whitehorse 

community.  However, many participants were not familiar with Council services and/or events taking place 

in the municipality and noted Council could invest in more diverse communication mechanisms, including 

the introduction of social media.  Many community members welcomed the opportunity to be further 

engaged with upcoming Council decisions, dilemmas or projects. 

Links to Strategic Direction 4: Strategic leadership and open and accessible government. 

 
 

G. A balanced approach to growth ɀ Development was a prominent theme in participant feedback but with 

varied opinions.  Many community members felt that Council needed to control the development process 

more, whilst some believe that Council is doing well in this area.  As mentioned above, participants also 

suggested supporting the regeneration of activity areas (i.e. Box Hill Station and Mall)  

Links to Strategic Direction 2: Maintain and enhance our built environment to ensure a liveable and 

sustainable city, and Strategic Direction 3: Protect and enhance our open space and natural 

environments. 

 

H. A friendly community feel ɀ Participants felt connected to the Whitehorse community with 95.6% of 

participants stating they feel community spirit and connectedness.   Ensuring an inclusive place, which is 

multicultural, vibrant, supporting, interactive and respectful were some of the emerging sub-themes by 
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participants.  This includes being a municipality which supports the arts, events and culture, including sport.   

&ÅÅÌÉÎÇ Á ÓÅÎÓÅ ÏÆ ÃÏÎÎÅÃÔÅÄÎÅÓÓ ÁÌÓÏ ÃÏÎÔÒÉÂÕÔÅÓ ÔÏ ÐÅÏÐÌÅȭÓ ÍÅÎÔÁÌ ÈÅÁÌÔÈ ÁÎÄ ÓÅÎÓÅ ÏÆ ÂÅÌÏÎÇÉÎÇȟ ×ÉÔÈ  

participants suggesting that tÈÅ ÃÏÍÍÕÎÉÔÙ ÉÔÓÅÌÆ ÃÏÕÌÄ ÄÏ ÍÏÒÅ ÉÎ ÔÈÉÓ ÁÒÅÁȟ ÁÎÄ ÐÏÔÅÎÔÉÁÌÌÙ ȬÇÉÖÅ ÂÁÃËȭ ÔÏ 

the community and the municipality.  This also highlights the importance of people having a greater sense 

of purpose within the municipality, forming stronger ties and connection to the Whitehorse community. 

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community. 
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1.3 Services most valued by the community  

)Î ÁÄÄÉÔÉÏÎ ÔÏ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÔÈÅ ÃÏÍÍÕÎÉÔÙȭÓ ÐÒÉÏÒÉÔÉÅÓ ÆÏÒ ÔÈÅ ÆÕÔÕÒÅȟ Your Say Whitehorse also aimed to 

identify the initiatives, services and facilities participants used and what their experiences of these were.  Of the 

1,095 survey responses, 48 different services and facilities provided by Council were identified (refer Appendix 

A) with respondents often listing more than one initiative, service or facility.  These initiatives, services and 

facilities were then grouped by service area with the top 8 services identified below: 

 

1. Services for Older Adults  

There are over 4,000 Home and Community Care clients in Whitehorse.  Consistent with the highest response 

rate from older adults in Whitehorse, services provided for this age group were identified as highly respected by 

community members.  Home and Community Care was identified 449 times, with specific mention of the Meals 

on Wheels program (35 responses) and Mountain View Cottage programs (31 responses) being highly valued. 

Ȱ) ÈÁÖÅ Á (!## ÃÌÅÁÎÅÒ ÏÎÃÅ Á ÆÏÒÔÎÉÇÈÔ ÁÎÄ ÁÌÓÏ ÐÁÒÔÉÃÉÐÁÔÅ ÉÎ ÔÈÅ !ÃÔÉÖÅ ,ÉÖÉÎÇ 0rogram and outings through 

-ÏÕÎÔÁÉÎ 6ÉÅ× #ÏÔÔÁÇÅȢ  ) ÌÏÖÅ ÔÈÅ ÏÕÔÉÎÇÓ ÁÎÄ ÁÃÔÉÖÉÔÉÅÓ ÁÎÄ ÁÍ ÖÅÒÙ ÇÒÁÔÅÆÕÌ ÔÏ ÈÁÖÅ ÁÃÃÅÓÓ ÔÏ ÁÌÌ ÔÈÅÓÅ ÓÅÒÖÉÃÅÓȱ 

Ȱ×Å ÃÏÕÌÄ ÎÏÔ ÌÉÖÅ ÈÅÒÅ ×ÉÔÈÏÕÔ (!##ȱ 

ȰÆÏÒÅÖÅÒ ÔÈÁÎËÆÕÌ ÆÏÒ Á ×ÏÎÄÅÒÆÕÌ ÓÅÒÖÉÃÅ ÂÙ ÁÌÌ ÃÏÎÃÅÒÎÅÄȱ 

2. Library Services 

Library services in Whitehorse are delivered via the Whitehorse Manningham Regional Library Corporation.   

Across all age groups library services were identified as being an integral part of Council service delivery. 

Ȱ4ÈÅ ÌÉÂÒÁÒÉÅÓ ÁÒÅ ÇÒÅÁÔ ÆÏÒ ÔÁking babies or toddlers to story ÔÉÍÅ ÁÎÄ ÂÁÂÙ ËÁÒÁÏËÅȱ 

 ȰÔÈÅ ÌÉÂÒÁÒÙ ÓÅÒÖÉÃÅ ÉÓ ÅØÃÅÌÌÅÎÔȟ ÅÓÐÅÃÉÁÌÌÙ ÔÈÅ ÁÂÉÌÉÔÙ ÔÏ ÂÏÒÒÏ× ÁÃÒÏÓÓ ÂÒÁÎÃÈÅÓ ÁÎÄ ÏÒÄÅÒ ÂÏÏËÓ ÆÏÒ ÐÉÃË ÕÐ ÁÔ ÍÙ 

ÌÏÃÁÌ ÂÒÁÎÃÈȱ 

ȰÔÈÅ ÌÉÂÒÁÒÙ ÉÓ ÇÒÁÎÄ ÁÎÄ ÌÉÂÒÁÒÉÁÎÓ ÁÒÅ ÔÈÅ ÍÏÓÔ ÏÂÌÉÇÉÎÇ ÐÅÏÐÌÅ ÁÒÏÕÎÄȱ 

3. Arts and Cultural Programs and Facilities 

The arts and culture service area provides a significant number of programs and facilities for the Whitehorse 

ÃÏÍÍÕÎÉÔÙȢ  #ÏÕÎÃÉÌȭÓ ÆÅÓÔÉÖÁÌÓ ÁÎÄ ÅÖÅÎÔÓ ÐÒÏÇÒÁÍ ×ÁÓ Á ÔÏÐÉÃ ÓÔÒÏÎÇÌÙ ÉÄÅÎÔÉÆÉÅÄ ÂÙ ÒÅÓÐÏÎÄÅÎÔÓ as being 

pivotal to community life (127 responses).  The Whitehorse Centre (95 responses) was also positively identified 

as a facility valued by the community.  The Whitehorse Artspace (5 responses) was also identified as important. 
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Ȱ#ÁÒÏÌÓ ÁÎÄ !ÕÓÔÒÁÌÉÁ Day ɀ I love Whitehorse festivals ɀ ÂÅÔÔÅÒ ÅÖÅÎÔÓ ÔÈÁÎ ÏÔÈÅÒ #ÏÕÎÃÉÌÓȱ 

 

Ȱ) ÁÌÓÏ ÁÔÔÅÎÄ ÖÁÒÉÏÕÓ ÅÖÅÎÔÓ ÒÕÎÓ ÂÙ ÔÈÅ #ÉÔÙ ÏÆ 7ÈÉÔÅÈÏÒÓÅ ÓÕÃÈ ÁÓ ÔÈÅ ÐÒÏÆÅÓÓÉÏÎÁÌ ÔÈÅÁÔÒÅ ÓÅÁÓÏÎ ÁÔ ÔÈÅ 

Whitehorse Centre, the Spring Festival, and Australia Day fireworks, which ÁÒÅ ÇÒÅÁÔȱ 
 

Ȱ×Å ÁÐÐÒÅÃÉÁÔÅ ÔÈÅ ÇÒÅÁÔ ÆÁÃÉÌÉÔÉÅÓ ÁÎÄ ÅÖÅÎÔÓ ×Å ÈÁÖÅ ÈÅÒÅ ÉÎ 7ÈÉÔÅÈÏÒÓÅȱ 

4. Leisure Facilities 

2ÅÓÐÏÎÄÅÎÔÓ ÉÄÅÎÔÉÆÉÅÄ #ÏÕÎÃÉÌȭÓ !ÑÕÁÌÉÎË ÆÁÃÉÌÉÔÉÅÓ ɉΧΨά ÒÅÓÐÏÎÓÅÓɊ ÁÓ ÂÅÉÎÇ ÔÈÅ ÍÏÓÔ highly utilised leisure 

facilities in Whitehorse.  A further 61 respondents identified leisure facilities without specifically naming a 

facility.  Sports fields (22 responses), Sportlink (8 responses) and Morack Golf Course (2 responses) were also 

noted as significant to community members. 

Ȱ!ÑÕÁÌÉÎË ÉÓ ÓÕÐÅÒ ɀ rates wÅÌÌ ÓÐÅÎÔȦȱ 

 Ȱ-Ù ÓÏÎ ÈÁÓ Á ÄÉÓÁÂÉÌÉÔÙ ÁÎÄ ÔÈÅ ÓÔÁÆÆ ÁÔ !ÑÕÁÌÉÎË "ÏØ (ÉÌÌ ÐÒÏÖÉÄÅ ÁÎ ÁÖÅÎÕÅ ÏÆ ÉÎÄÅÐÅÎÄÅÎÃÅ ÆÏÒ ÈÉÍȟ ) ËÎÏ× ÔÈÁÔ 

ÉÆ ÔÈÅ ÔÁØÉ ÄÏÅÓÎȭÔ ÁÒÒÉÖÅ ÔÏ ÐÉÃË ÈÉÍ ÕÐ ÔÈÅ ÓÔÁÆÆ ×ÉÌÌ ÃÁÌÌ ÍÅȟ ÔÈÉÓ ÐÅÁÃÅ ÏÆ ÍÉÎÄ ÉÓ ÉÎÖÁÌÕÁÂÌÅ ÆÏÒ ÍÅȱ 

5. Health and Family Services 

Of #ÏÕÎÃÉÌȭÓ (ÅÁÌÔÈ ÁÎÄ &ÁÍÉÌÙ ÓÅÒÖÉÃÅÓȟ the immunisation service (124 responses) was the most frequently 

regarded service by participants.  Some survey respondents also reflected on their use of immunisation services 

at Council from many years ago (due to its historical nature this was not counted in the current data).  The 

Maternal and Child Health Service ÁÎÄ ÁÓÓÏÃÉÁÔÅÄ ÎÅ× ÐÁÒÅÎÔȭÓ ÇÒÏÕÐÓ ×ÅÒÅ ÍÅÎÔÉÏÎÅÄ ÏÎ ΩΧ ÏÃÃÁÓÉÏÎÓ ÏÆÔÅÎ ÉÎ 

conjunction with the immunisation service.  The sharps container units and syringe disposal bins provided by 

Council were mentioned by 4 respondents.  Services provided to early years and youth were also acknowledged 

(Youth Connexions 3 responses, parenting forums 3 responses, childcare 2 responses). 

Ȱ) ÈÁÖÅ ÕÓÅÄ ÈÅÁÌÔÈ ÃÅÎÔres for immunisation and the experience was positive, the staff were pleasant and 

ÐÒÏÆÅÓÓÉÏÎÁÌȱ 

Ȱ4ÈÅ ÉÍÍÕÎÉÓÁÔÉÏÎ ÓÅÒÖÉÃÅ ÉÓ ÖÅÒÙ ÆÒÉÅÎÄÌÙȟ ÈÅÌÐÆÕÌ ÁÎÄ ÈÉÇÈ ÑÕÁÌÉÔÙȢ  ) ÈÁÖÅ ÈÁÄ Á ÖÅÒÙ ÐÏÓÉÔÉÖÅ ÅØÐÅÒÉÅÎÃÅ ×ÉÔÈ ÔÈÅ 

Maternal and Child Health program which ×ÁÓ ÁÌÓÏ ÈÉÇÈ ÑÕÁÌÉÔÙȱ 

Ȱ4ÈÅ ÔÅÁÍ ÁÔ 9ÏÕÔÈ #ÏÎÎÅØÉÏÎÓ ÁÒÅ ÇÒÅÁÔȱ 

6. Parks and Open spaces 

Parks and open spaces were identified by many respondents as valuable to the community.  From non-specific 

mention of parks, gardens, open space to specific mention of various parklands, 156 respondents identified 

these facilities as essential.  117 people made general mention of parks, gardens, and open space, with some 
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more specific mention of walking trails (16 respondents), playgrounds (8 respondents), community gardens (6 

respondents) and bike paths (5 respondents). 

Ȱ) ÌÏÖÅ ×ÁÌËÉÎÇ ÉÎ ÔÈÅ ÎÁÔÕÒÅ ÒÅÓÅÒÖes and it is great to know there are people in the community (especially 

ÖÏÌÕÎÔÅÅÒÓɊ ×ÈÏ ÃÁÒÅ ÁÂÏÕÔ ÍÁÉÎÔÁÉÎÉÎÇ ÔÈÅÓÅ ÁÒÅÁÓȱ 

Ȱ) ÕÓÅ ÔÈÅ ×ÁÌËÉÎÇ ÁÎÄ ÃÙÃÌÉÎÇ ÔÒÁÃËÓ ÒÅÇÕÌÁÒÌÙ ÁÎÄ ÒÅÁÌÌÙ ÌÉËÅ ÔÈÅ ÕÓÅ ÏÆ ÔÒÅÅÓ ÁÎÄ ÐÌÁÎÔÓ ÔÈÁÔ ÁÒÅ ÌÏÃÁÌ ÔÏ ÔÈÅ ÁÒÅÁȱ 

Ȱ0ÁÒËÓ ÁÎÄ ÐÌÁÙÇÒÏÕÎÄÓ ÁÒÅ ÅØÃÅÌÌÅÎÔȱ 

7. Waste Management Services 

7ÁÓÔÅ ÍÁÎÁÇÅÍÅÎÔ ÓÅÒÖÉÃÅÓ ÁÒÅ ÉÎÔÅÇÒÁÌ ÔÏ ÔÈÅ ÄÁÙ ÔÏ ÄÁÙ ÌÉÖÅÓ ÏÆ ÔÈÅ 7ÈÉÔÅÈÏÒÓÅ ÃÏÍÍÕÎÉÔÙȢ  !ÌÌ ÏÆ #ÏÕÎÃÉÌȭÓ 

various collection services were identified by 70 survey respondents ɀ Waste/Rubbish Collection (32 

respondents), Hard Waste Collection (15 respondents), Recycling Services (10 respondents), Green 

Waste/Garden organics (8 respondents), and Waste Transfer and Recycling (5 respondents). 

 ȰÇÒÅÅÎ ÂÉÎ ×ÁÓÔÅ ÃÏÌÌÅÃÔÉÏÎ ÉÓ ÇÒÅÁÔ ÁÎÄ ÇÏÏÄ ÖÁÌÕÅȱ 

ȰÌÉÂÒÁÒÉÅÓȟ ÐÁÒËÓȟ ÆÅÓÔÉÖÁÌÓȟ ÇÁÒÂÁÇÅ ÃÏÌÌÅÃÔÉÏÎȟ ÈÁÒÄ ×ÁÓÔÅ ÁÒÅ ÁÌÌ ÇÏÏÄ ÓÅÒÖÉÃÅÓȱ 

ȰÔÉÐ ÉÓ ÖÅÒÙ ÐÒÏÆÅÓÓÉÏÎÁÌ ÁÎÄ ÑÕÉÃËȱ 

8. Community Facilities 

A variety of community facilities available to the Whitehorse community offer a broad range of activities and 

programs promoting community participation.  Neighbourhood and Community Houses were identified by 40 

respondents as facilities of high importance to the community, followed by the Nunawading Community 

Centre (18 respondents).  The Box Hill Community Arts CentrÅ ɉΧΩ ÒÅÓÐÏÎÄÅÎÔÓɊ ÁÎÄ 3ÅÎÉÏÒ #ÉÔÉÚÅÎȭÓ #ÅÎÔÒÅÓ ɉή 

respondents) were also identified by the community as valuable assets. 

Ȱ) ÕÓÅ Á ÃÏÕÐÌÅ ÏÆ ÔÈÅ .ÅÉÇÈÂÏÕÒÈÏÏÄ ÈÏÕÓÅÓ ÁÎÄ ÔÈÅÙ ÁÒÅ ÆÁÎÔÁÓÔÉÃȠ ÉÔ ×ÏÕÌÄ ÂÅ ÇÒÅÁÔ ÔÏ ÓÅÅ ÍÏÒÅ ÆÕÎÄÉÎÇ ÇÏÉÎÇ 

ÉÎÔÏ ÔÈÅÍȱ 

Ȱ.ÅÉÇÈÂÏÕÒÈÏÏÄ ÃÅÎÔÒÅÓ ÈÅÌÐ ÍÅ ÌÅÁÒÎ ÃÏÍÐÕÔÅÒÓ ÁÎÄ ÈÁÖÅ ÁÆÆÏÒÄÁÂÌÅ ÃÏÕÒÓÅÓȱ 

Ȱ"ÏØ (ÉÌÌ #ÏÍÍÕÎÉÔÙ !ÒÔÓ #ÅÎÔÒÅȟ 4ÈÅ 7ÈÉÔÅÈÏÒÓÅ #ÅÎÔÒÅ ÁÎÄ ÔÈÅ !ÒÔ 3ÐÁÃÅ ÁÔ "ÏØ (ÉÌÌ 4Ï×Î (ÁÌÌ ɀ these are all 

important to me and many, many friendships have evolved over the years I have beÅÎ ÕÓÉÎÇ ÔÈÅÓÅ ÆÁÃÉÌÉÔÉÅÓȱ 

Further to the Council services and facilities mentioned, a number of non-Council services were identified (e.g. 

Schools, Carrington Health, Centrelink), along with some respondents identifying uncertainty about Council 

services, highlighting the importance of communicating the breadth of Council services to the community. 
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Ȱ$ÏÎ΄Ô ËÎÏ× ÍÕÃÈ ÁÂÏÕÔ ×ÈÁÔ ÃÏÕÎÃÉÌ ÓÅÒÖÉÃÅÓ ÉÎÃÌÕÄÅ ÏÕÔÓÉÄÅ ÏÆ ×ÈÁÔ )΄ÖÅ ÁÃÃÅÓÓÅÄ - not communicated broadly. 

Mostly, roads, rates and rubbish.  It's fantastic you're out in the community today though, I haven't seen that 

ÂÅÆÏÒÅ ÉÔ΄Ó ÇÏÏÄ ÔÏ ÓÅÅ ÉÔȢȱ 

1.4 Observations and Constraints 

There were a number of observations and constraints regarding the community engagement process and 

analysis of the findings that should be acknowledged.  These are outlined below: 

¶ Due to the tight legislative timeframes 
engagement was conducted over a short period of 
time close to Christmas limiting access to 
community groups, schools and tertiary 
institutions. 
 

¶ Demographic and geographic information 
collected from participants varied slightly across 
activities.  Every attempt was made to complete 
information gaps through knowledge of where the 
activity took place. 
 

¶ There was a large response from the ageing 
community through hard copy surveys distributed 
through the Home and Community Care service. 

 

¶ Not all participants chose to respond to all 
questions.  As such, some surveys have 
incomplete responses and some questions 
received more response than others.  All 
responses for each question have been included in 
the findings of this report. 

 

¶ There was limited engagement from the youth 
demographic.  This may be partly attributable to 
proven difficulty engaging with this cohort, and 
limited social media presence. 
 

¶ All ten Councillors attended at least one 
community engagement activity. 
 

 

¶ The Box Hill pop-up and conversations at the 
childrenȭÓ immunisation sessions were most 
successful avenues in terms of talking to people in 
the CALD community. 
  

¶ It should be noted that participation from the 
CALD community was representative of the 
demographics of the municipality.  Whilst we 
asked participants to provide Country of Birth and 
main language spoken, this was an optional 
response and we did not specifically ask people if 
they identified as CALD. 
  

¶ The second Community Workshop was cancelled 
due to lack of participant registrations.  
Participants who had registered for Community 
Workshop 2 were invited to attend Community 
Workshop 1 or undertake a discussion with 
Council staff members. 

 

¶ Many of the community pop-up activities were 
held at Whitehorse municipality events or 
facilities.  Thus, participants shared their 
appreciation for the facilities or events they were 
visiting, and many positive conversations were 
had.  The context of public events and prevailing 
weather during the community engagement 
process can also influence the sentiment of 
feedback received during those activities 
(Appendix B lists the activities and locations). 
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2. Engagement Process 
Whitehorse City Council worked with Max Hardy and Michelle Weston to design and implement the community 

engagement process and together developed a number of engagement objectives and desired outcomes for 

the program.  These objectives and desired outcomes are as follows: 

 

 

 

 

Engagement 
Objectives 

To work closely with the 
Whitehorse community, its 
officers and Councillors to 

develop a meaningful, dynamic, 
'living and breathing' four year 

Council Plan and MPHWP 

To work with the community and 
provide an opportunity for 

communication and engagement 

To find opportunities to educate 
the community about who 

Council is, what services, facilities 
and initiatives are available, 

future direction and role 

To reach a broad cross section of 
the community that will capture 

and celebrate the diversity, whilst 
engaging those community 
members that have been 
previously hard to reach 

Desired          
Outcomes 

Ensure a genuine community 
engagement process, where the 
community feel they have been 
heard, valued and represented in 

the final Council Plan and 
MPHWP 2017-2021 

A strong understanding of what 
services, facilities and initiatives 
are of value to the community 
and which will aid in informing 
the upcoming Council Plan and 

MPHWP 

Capacity built internally within 
Council for ongoing community 

engagement 

Development of a meaningful, 
dynamic, 'living and breathing' 

four year Council Plan and 
MPHWP 
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2.1 Engagement activities  

Engagement activities for Your Say Whitehorse were conducted over a five-week period from Wednesday 16 

November to Tuesday 20 December 2016. 

During this period, Your Say Whitehorse was heavily promoted throughout the Whitehorse municipality to 

ensure as many residents, visitors, businesses and community members as possible were provided with an 

opportunity to contribute their feedback and input.  Engagement activities and locations are summarised in 

Appendix B.  

All campaign messaging associated with Your Say Whitehorse was designed to inform the community about the 

community engagement program, including a brief description of the purpose of Your Say Whitehorse and 

directed people to provide their feedback either online through the Your Say Whitehorse website, by 

completing a hard copy survey, visiting one of the pop-up locations around the municipality or attending one of 

the Community Workshops. 

It is estimated that Your Say Whitehorse reached approximately 163,697 people via media distribution, with 

more than 10,200 people directly targeted.  There were a variety of ways people could contribute to Your Say 

Whitehorse with the primary feedback tool being a survey.  The community were asked to share what matters 

to them most about the municipality through a series of questions: 

¶ Part A ɀ Broad questions which provided an overall picture of the City of Whitehorse now and into the 

future.  These questions focused on: Where are we now?  Where do we want to be?  How will we get 

there? 

¶ Part B ɀ Specific questions which focused on more issue based areas.  These questions explored 

#ÏÕÎÃÉÌȭÓ ËÅÙ ÓÔÒÁÔÅÇÉÃ ÄÉÒÅÃÔÉÏÎÓ ÁÎÄ ÓÏÍÅ ÏÆ ÔÈÅ ÃÕÒÒÅÎÔ ÁÎÄ ÆÕÔÕÒÅ ÉÓÓÕÅÓ ÆÏÒ ÔÈÅ ÍÕÎÉÃÉÐÁÌÉÔÙȢ 

A copy of the survey and related questions is included in Appendix C. 

To promote participation from a broad range of community groups including Culturally and Linguistically 

Diverse (CALD), youth and children, Aboriginal people, older people, and people with a disability, a number of 

complimentary community engagement activities took place.   
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2.2 Community pop-up locations 

 

  

2 

3 
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& Craft Market 
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3. Your Say Whitehorse participation  
In total, 1,260 people participated in and contributed to the Your Say Whitehorse community engagement 

program.  This was done through 84 community engagement activities. 

The Your Say Whitehorse participants generally reflected the census population, which is demonstrated in the 

table below: 

 

Figure 1: Participant age 

The 25 to 49 year old participant age group was identified as a hard to reach cohort and Your Say Whitehorse 

successfully achieved participation from this group.  Of note is the significant response rate from participants 

aged 70 and over, largely attributable to the distribution of surveys to all 4,000 HACC clients (a group which is 

difficult to engage with using face to face methods). 

0% 10% 20% 30% 40% 50%

4 to 10 years

11 to 17 years

18 to 24 years

25 to 34 years

35 to 49 years

50 to 59 years

60 to 69 years

70 to 84 years

ήΫ ÁÎÄ ÏÖÅÒȣ

Not identified

Age of participants compared to Whitehorse population 

Whitehorse population (id forecast 2016) Engagement participants
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Figure 2: Participants by Birthplace 

Of the 1032 participants who answered this  question, 679 were born in Australia, 281 were born in a 

country other than Australia and 72 did not answer this question.  This is reflective of the proportion of 

people in Whitehorse of CALD background. 

66% 

27% 

7% 

Participants by Birthplace 

Born in Australia

Born outside Australia

Not identified
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Figure 3: Participants by Postcode 

Figure 3 illustrates where the majority of participants reside, with postcodes 3131 (Forest Hill, Nunawading), 

3130 (Blackburn, Blackburn North, Blackburn South) and 3133 (Vermont, Vermont South) being the top three 

postcodes for participant responses.  There were also a small number of participants from surrounding suburbs 

and/or neighbouring municipalities such as Maroondah, Banyule and Stonnington who come to the City of 

Whitehorse to work, study, access Council related services, engage in community group activities, visit friends 

or family or attend commercial facilities. 

  

21% 

19% 

11% 10% 

10% 

10% 

6% 

5% 

4% 
5% 

Participants by Postcode 

3130 - Blackburn, Blackburn North, Blackburn South

3131 - Forest Hill, Nunawading

3133 - Vermont, Vermont South

3128 - Box Hill, Box Hill South

3129 - Box Hill North, Mont Albert North

3132 - Mitcham

3151 - Burwood East

3125 - Burwood

3127 - Surrey Hills, Mont Albert

Outside Whitehorse
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4. Engagement Findings for Whitehorse 
Throughout the engagement process for Your Say Whitehorse, a series of questions were asked based on two 

components.  Part A focused on providing an overall picture of the City of Whitehorse now and into the future.  

The questions in Part B focused on more specific, issued based areas.  These questions which were developed 

with Councillors and Council officers, ÅØÐÌÏÒÅÄ #ÏÕÎÃÉÌȭÓ ËÅÙ ÓÔÒÁÔÅÇÉÃ ÄÉÒÅÃÔÉÏÎÓ ÁÎÄ ÓÏÍÅ ÏÆ ÔÈÅ ÃÕÒÒÅÎÔ ÁÎÄ 

future issues for the municipality. 

In total 1,260 participants responded to either all or some of the questions within Part A and/or Part B. 

 

4.1 Part A Analysis 

For Part A, participants were asked a series of questions broken into three key overarching questions in relation 

to the City of Whitehorse. 

 

  

Where we 
are now? 

How will 
we get 
there? 

Where do 
we want 
to be? 
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4.1.1 Where are we now? 

On a whole, participants were extremely positive about the Whitehorse municipality and Council.  Participants 

ÖÁÌÕÅÄ ÔÈÅ ÇÒÅÅÎÅÒÙ ÁÎÄ ȬÌÅÁÆÉÎÅÓÓȭ ÏÆ ÔÈÅ ÁÒÅÁȟ ÉÔÓ ÐÁÒËÓ ÁÎÄ ÏÐÅÎ ÓÐÁÃÅȟ ×Å ×ÅÌÌ ÁÓ ÉÔÓ ÁÍÅÎÉÔÉÅÓ ÁÎÄ ÆÁÃÉÌÉÔÉÅÓȢ  

Public transport was a priority theme for all participants, with the location of Whitehorse also being a priority 

and its closeness to the Melbourne CBD for work purposes.   

Community spirit and feel appears as being important in all age groups, and was a significant contributor to 

why people live, work, study or play in the municipality.  The top ten responses included council services, 

greenery, shopping, location and convenience, along with public transport.  Council facilities and services are a 

key contributor to community members feeling connected to the Whitehorse community.  Respondents 

highlighted their reliance on a number of services includes libraries, maternal and child health, mothers group, 

childcare and HACC services with  many participants providing positive feedback in relation to these services. 

Overall the community engagement feedback highlighted that participants have positive perceptions about 

living in Whitehorse (refer Figure 4).  People genuinely appreciate living in Whitehorse, value the services 

Council provides and feel a sense of connection with their local community.  However, it is also important to 

note that for some participants, changes in the built and social environment ɀ including development and 

increases in multiculturalism ɀ ÉÓ ÌÅÁÄÉÎÇ ÔÈÅÍ ÔÏ ÆÅÅÌ ÄÉÓÃÏÎÎÅÃÔÅÄ ÆÒÏÍ ÔÈÅÉÒ ÃÏÍÍÕÎÉÔÙȢ  7ÈÉÌÓÔ ÔÈÅ ȬÔÈÉÎÇÓȭ 

they enjoy about the municipality in a nostalgic sense, are changing and accentuating their disconnect with the 

community, as they struggle with the constant change.  

 

Figure 4 ɀ Attitude to living in Whitehorse 
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4.1.2 Where do we want to be? 

In relation to Ȭ7ÈÅÒÅ ÄÏ ×Å ×ÁÎÔ ÔÏ ÂÅȩȭȟ ÐÁÒÔÉÃÉÐÁÎÔÓ ÐÒÏÖÉÄÅÄ Á ÐÌÅÔÈÏÒÁ ÏÆ ÉÎÉÔÉÁÔÉÖÅÓ ÔÈÁÔ ÔÈÅÙ ÈÁÖÅ ÓÅÅÎ ÏÒ 

experienced in neighbouring Councils and suburbs that they would like to see in Whitehorse.  These included 

areas of transport and parking, development, arts, parks, open space, multiculturalism and technology to name 

a few. 

Participant priorities listed in 4.1.1 ɀ ȬWhere are we now?ȭ align to the top three priorities for them and their 

family.  These being safety (in a positive sense), health and access to public transport.  Parking, happiness, 

schools, education and homecare were also amongst some of the top three priorities for participants. 

 

4.1.3 How will we get there?  

In relation to Ȭ(Ï× ×ÉÌÌ ×Å ÇÅÔ ÔÈÅÒÅȩȭ, participants once again provided robust feedback about working with 

Council to help strengthen  the Whitehorse community and its health and wellbeing.  Feedback reflecting the 

high level key findings of safety, connectivity, environment and open space, a balanced approach to growth 

and a friendly community feel were predominate. 

This feedback has been incorporated as part of the Part B analysis and more specifically the Ȭ+ÅÙ ÐÒÉÏÒÉÔÙ ÁÒÅÁÓ 

ÁÎÄ ÉÄÅÁÓ ÆÒÏÍ ÔÈÅ ÃÏÍÍÕÎÉÔÙ ÆÏÒ #ÏÕÎÃÉÌ ÃÏÎÓÉÄÅÒÁÔÉÏÎȢȭ 
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4.2 Part B Analysis 

For Part B analysis and developing the overall key themes, we took the top ten responses that participants gave 

when asked the question (Part A ɀ Where are we now?) Ȭ7hy do you live, work or study in Whitehorse - what were 

the best things about living, working, studying in Whitehorse?ȭ ÁÎÄ ÍÁÒÒÉÅÄ ÔÈÉÓ ÔÏ ÔÈÅ ÍÏÓÔ ÆÒÅÑÕÅÎÔ ÉÓÓÕÅÓ ×ÈÉÃÈ 

community found positive or challenging based on the Part B questions within each strategic direction.   

The basis being what participants enjoy the most about living, working, playing and/or studying in Whitehorse, 

×ÈÅÎ ÉÍÐÁÃÔÅÄ ÂÙ ȬÃÈÁÎÇÅȭȟ can result in a risk of the Whitehorse community being unhappy about these 

ÃÁÕÓÅÓ ɉÏÒ ÄÒÉÖÅÒÓɊ ÏÆ ȬÃÈÁÎÇÅȭ, naturally ÁÆÆÅÃÔÉÎÇ  ÔÈÅ ȬÔÈÉÎÇÓȭ ÔÈÅÙ ÌÏÖÅ ÍÏÓÔ about living, working, playing 

and/or studying in Whitehorse.   

Therefore by understanding the recurrent themes associated with current and future issues the community 

finds positive or challenging, allows us to recognise ÔÈÁÔ ×ÈÅÎ ȬÃÈÁÎÇÅȭ ÁÒÉÓÅÓȟ ×Å ensure that the causes (or 

ÄÒÉÖÅÒÓɊ ÏÆ ȬÃÈÁÎÇÅȭ ×ÏÒË ÆÏÒ ÏÕr future rather than against it.  Furthermore recognising these drivers of change 

will also allow us to identify the goals and approach required to progressively influence these causes, so that we 

creaÔÅ ȬÃÈÁÎÇÅȭ ÔÈÁÔ ÂÅÎÅÆÉÔÓ ÂÏÔÈ ÃÏÍÍÕÎÉÔÙ ÁÎÄ #ÏÕÎÃÉÌȟ ÁÎÄ ×ÈÉÃÈ ÁÌÓÏ ÐÏÓÉÔÉÖÅÌÙ ÉÎÆÌÕÅÎÃÅÓ ÔÈÅ ȬÔÈÉÎÇÓȭ 

people love about Whitehorse. 

  



 

Whitehorse City Council 
Community Engagement Findings | 26 

 
 

  

 

4.2.1 A safe community which benefit s from good health and wellbeing  

Safety was recognised as one of the top three priorities for participants (along with health and transport).  

Many residents highlighted they felt safe living in the Whitehorse municipality, whilst others asked for more 

security in pocket areas such as Box Hill.  In terms of health, participants suggested education as a key piece ɀ 

especially amongst children and youth ɀ to raise awareness of emerging issues such as diet, mental health and 

inclusiveness. Participants highlighted low noise pollution and aesthetics/cleanliness as reasons they love living 

in Whitehorse, feeling it is a quiet and clean place to live in.  There was also a strong correlation between  health 

and wellbeing and feeling safe, with participants highlighting that having a focus on mental health and 

wellbeing will naturally lead to increased security and safety in the municipality.  Participants also further 

ÅÍÐÈÁÓÉÓÅÄȟ ÓÐÅÃÉÆÉÃÁÌÌÙ ÉÎ ÒÅÆÅÒÅÎÃÅ ÔÏ  ÔÈÅ ÙÏÕÎÇÅÒ ÇÅÎÅÒÁÔÉÏÎȟ ÔÈÁÔ ÁÌÌÏ×ÉÎÇ ÔÈÅÍ ÔÏ ÂÅ ȬÁÃÔÉÖÅȭ ÉÎ ÔÈÅ 

community through community programs and/or groups, creates a sense of purpose, which in turn will allows 

them to make a positive contribution to the municipality and wider society, and naturally steer them away from 

the negative influences of life such as drugs and alcohol. 

ȰȣÁ ×onderful community where we all look after 
ÅÁÃÈ ÏÔÈÅÒȢȢȢȱ 

35 ɀ 49 year old respondent 

Ȱ4ÈÅÒÅ ÉÓ Á ÌÏ×ÅÒ ÃÒÉÍÅ ÒÁÔÅ ÈÅÒÅ ÔÈÁÎ ÍÁÎÙ ÏÔÈÅÒ 
ÁÒÅÁÓȣȱ 

50 ɀ 59 year old respondent 

Ȱ9ÏÕÎÇ ÐÅÏÐÌÅ ɉÏÒ ÒÁÔÈÅÒ ÍÉÄÄÌÅ ÁÇÅÄ ÐÅÏÐÌÅɊ ×ÉÔÈ 
mental health issues need support.  There needs to be 
ÇÒÅÁÔÅÒ ÓÅÒÖÉÃÅÓ ÆÏÒ ÔÈÉÓ ÇÒÏÕÐ ÁÇÅȢ  4ÈÅÒÅ ÉÓÎȭÔ ÍÕÃÈ 
around.  There is either support for the 
babies/toddlers/children/youth and then the next 
ÇÒÏÕÐ ÉÓ ÅÌÄÅÒÌÙȢ  4ÈÅÒÅ ÉÓÎȭÔ ÍÕÃÈ ÁÒÏÕÎÄ ÆÏÒ ÔÈÅ 
middle age bracket (i.e. 30 to 45) or fÏÒ ÔÈÅÉÒ ÃÁÒÅÒÓȣȱ 

75 year old survey respondent 

Ȱ) ×ÏÕÌÄ ÌÉËÅ ÔÏ ÓÅÅ ÍÏÒÅ ÐÒÏÍÏÔÉÏÎ ÏÆ 
Neighbourhood Watch among the younger 
ÇÅÎÅÒÁÔÉÏÎÓȣȱ 
 

Survey respondent 

Words associated with this theme: 

safety, health, community groups, services, 

homecare, education, security, families, 

cleanliness, happiness. 
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A SAFE COMMUNITY WHICH BENEFITS FROM GOOD HEALTH AND 
WELLBEING 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Safety is important for all community members. 
  

¶ Increased facilities for the middle-aged disabled community members, to enable them to feel 
valued and have a sense of purpose in the municipality.  Including working with local businesses 
to have volunteer opportunities for persons with mental or physical disabilities. 

 

¶ Work with community stakeholders (i.e. Victoria Police, Department of Health) to ensure the 
safety of Whitehorse community members. 

 

¶ Advocate and invest in health promotion and early intervention programs 
 

¶ Encourage Victoria Police have a greater presence at community events and schools, so that 
youth recognise ÔÈÅ ÖÉÓÉÂÌÅ ÁÎÄ ÐÏÓÉÔÉÖÅ ÉÎÆÌÕÅÎÃÅ ÐÏÌÉÃÅ ÈÁÖÅ ÁÎÄ ÎÁÔÕÒÁÌÌÙ ÃÈÁÎÇÅ ÔÈÅ ȬÕÓ ÖÓȢ 
ÔÈÅÍȭ ÍÅÎÔÁÌÉÔÙȢ 

 

¶ Encourage team or group walking activities to aid social isolation ɀ especially amongst older 
community members. 

 

¶ Bridge the gap between youth and the ageing, through activities and social interaction. 
 

¶ Encourage Neighbourhood Watch to increase engagement amongst the younger generation ɀ 
allowing them to contribute ÄÉÒÅÃÔÌÙ ÔÏ ÔÈÅ ÃÏÍÍÕÎÉÔÉÅÓȭ ÓÁÆÅÔÙ ×ÈÉÌÓÔ ÁÌÓÏ ÈÁÖÉÎÇ Á ÓÅÎÓÅ ÏÆ 
purpose in the community. 

 

¶ Build the relationship between small local community groups ɀ the reliance on larger 
organisations for welfare and mental health is slightly reduced as good communities are in place 
as the foundation. 

Linked to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community 
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4.2.2 A well connected place with transport choice and connectivity  

When asked why they live, work, study or play in Whitehorse, transport was a common response.  Transport 

provides a means for all community members to connect with their community groups in numerous ways, 

particularly public transport (and the relative close distance to the Melbourne CBD, with all three public 

transport methods available in the Whitehorse municipality), driving (and the ease of access to transport links 

such as Eastlink) and cycling and walking (with easily accessible amenities). 

 

Ȱ'ÏÏÄ ÐÅÏÐÌÅȟ ÁÎÄ ÐÕÂÌÉÃ ÔÒÁÎÓÐÏÒÔȱ 

12 ɀ 17 year old respondent 

Ȱ#ÅÎÔÒÁÌ ÔÏ ÔÈÅ ÅÁÓÔÅÒÎ ÓÕÂÕÒÂÓ ÏÆ -ÅÌÂÏÕÒÎÅ ÁÎÄ ÅÁÓÙ 
linked to major arterials to other parts of Melbourne 
ÁÎÄ ÉÎÔÏ 6ÉÃÔÏÒÉÁȣȢȱ 

35 ɀ 49 year old respondent 

Ȱ) ÌÏÖÅ ÔÒÁÎÓÐÏÒÔ ÏÐÔÉÏÎÓ ÁÖÁÉÌÁÂÌÅ ÔÏ ÍÅȟ ÁÌÔÈÏÕÇÈ ) 
would like to see more low floor tramsȱ 

60 ɀ 69 year old respondent 

Ȱ7Å ÅÎÊÏÙ ÌÉÖÉÎÇ ÉÎ 7ÈÉÔÅÈÏÒÓÅȢ  )Ô ÈÁÓ Á ×ÏÎÄÅÒÆÕÌ ÌÏÔ 
of things that make living here great.  Good transport, 
ÒÁÉÌ ÁÎÄ ÂÕÓȢȱ 

70 ɀ 85 year old respondent 

 

Words associated with this theme: 

convenience, parking, bike paths, walking, 

public transport, roads, routes. 
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A WELL CONNECTED PLACE WITH TRANSPORT CHOICE AND 
CONNECTIVITY 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Public transport is priority for participants aged between 25 ɀ 34, 70 ɀ 84 and 85+.  
Especially more so for participants aged between 25 ɀ 39 years old, who demonstrated that 
continued frequent public transport access to the Melbourne CBD and work is of priority. 

 

¶ When using public transport, ensuring community members feel safe.  This can be 
achieved through design, lighting and frequency of transport. 
 

¶ Ensure sufficient safe pedestrian access points and crossings, specifically at busy 
intersections, such as the Burwood Highway. 
 

¶ Advocate for more low floor trams and tram stops, so that people with a disability can use 
their mobility scooters and wheelchairs to embark and disembark. 

 

¶ Increase all-day parking in Box Hill for community members who work in the area. 
  

¶ Removing hourly parking limits surrounding train stations and lobby for increased 
commuter car parking. 
 

¶ Free or low cost parking for strictly residents. 
 

¶ Promoting cycling as a local transport option (not as exercise or competitive/sports 
cycling). 
 

¶ Burwood Highway needing greater pedestrian crossings or a pedestrian overpass. 
 

¶ Advocate for public transport routes to travel to hard to reach areas of the municipality or 
areas within limited public transport. 
 

Linked to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community and 

Strategic Direction 2: Maintain and enhance our built environment to ensure a liveable and 
sustainable city 
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4.2.3 A place of natural significance  

0ÁÒÔÉÃÉÐÁÎÔÓ ÖÁÌÕÅÄ ÔÈÅ ÇÒÅÅÎÅÒÙȾÔÒÅÅÓ ÁÎÄ ȬÌÅÁÆÉÎÅÓÓȭ ÏÆ 7ÈÉÔÅÈÏÒÓÅȟ ÓÔÁÔÉÎÇ ÔÈÁÔ ÔÈÅ ÔÒÅÅ ÃÁÎÏÐÙ ÁÄÄÓ ÔÏ ÔÈÅ 

aesthetic appeal of the area.  Furthermore residents made reference to the value of bushland and its role as a 

habitat for wildlife, namely birds.  However, an emerging driver of change linked to this theme, is development 

ɀ with people concerned about the impact of new or existing development on trees and wildlife. 

Ȱ4ÈÅ ÇÒÅÅÎ ÖÅÇÅÔÁÔÉÏÎ ÆÅÅÌÉÎÇȟ ÔÈÅ ÆÅÅÌÉÎÇ ÏÆ ÔÒÅÅÓ ÎÏÔ 
ÎÅÃÅÓÓÁÒÉÌÙ ÏÐÅÎ ÓÐÁÃÅȱ 

12 ɀ 17 year old respondent 

Ȱ) ÂÏÔÈ ÌÉÖÅ ÁÎÄ ×ÏÒË ÉÎ 7ÈÉÔÅÈÏÒÓÅȢ  (ÁÖÅ ÌÉÖÅÄ ÈÅÒÅ 
my whole life and love the leafy suburbs and lovely 
ÎÅÉÇÈÂÏÕÒÈÏÏÄȱ 

18 ɀ 24 year old respondent 

Ȱ4ÈÉÓ ÕÓÅÄ ÔÏ ÂÅ Á ÇÒÅÅÎ ÁÒÅÁȢ  .Ï× ÏÕÒ ÂÉÇ ÂÌÏÃËÓ ÁÒÅ 
being sold and bought up by developers, who firstly 
will cut down every living green tree/bush on the 
property and then build 6 ugly commission style 2 
ÓÔÏÒÅÙ ÈÏÍÅÓȣȱ 

60 ɀ 69 year old respondent 

Ȱ&ÒÅÓÈ ÁÉÒȟ ÍÏÕÎÔÁÉÎ ÖÉÅ×Óȟ ÔÒÅÅ ÌÉÎÅÄ ÓÔÒÅÅÔÓȟ ÈÏÕÓÉÎÇ 
blocks enable us to have gardens, backyard vegie 
ÇÁÒÄÅÎÓȟ ÔÒÅÅÓȟ ÓÈÒÕÂÓ ÁÎÄ ÆÌÏ×ÅÒÓ ÁÔ ÆÒÏÎÔȣȱ 

85+  year old respondent 

 

Words associated with this theme: 

trees, wild life, birds, leafy, green, beautiful, 

streetscape, natural, development, 

environment. 
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A PLACE OF NATURAL SIGNIFICANCE 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ The greenery/trees and ȬÌÅÁÆÉÎÅÓÓȭ ÏÆ ÔÈÅ 7ÈÉÔÅÈÏÒÓÅ ÍÕÎÉÃÉÐÁÌÉÔÙ ÁÒÅ ÈÉÇÈÌÙ ÖÁÌÕÅÄ ÁÃÒÏÓÓ 
all age groups. 

 

¶ Indigenous flora and fauna should be and continued to be protected. 
 

¶ -ÁÉÎÔÁÉÎÉÎÇ ÁÎÄ ÐÒÏÔÅÃÔÉÎÇ ÔÒÅÅÓ ÁÓ ÐÁÒÔ ÏÆ #ÏÕÎÃÉÌȭÓ ÒÏÌÅ ÁÎÄ ÒÅÓÐÏÎÓÉÂÉÌÉÔÙ ÔÏ ÅÎÓÕÒÅ ÔÈÅ 
local environment is protected and enhanced. 

 

¶ Increased developmental controls, with developers considering the Whitehorse 
environment and sustainability prior to building/developing. 
 

¶ Working with schools and community groups to have more events associated with 
sustainability, the environment and specifically trees (i.e. tree planting days for schools). 
 

¶ Council working with developers to value the natural environment. 
 

¶ Controlling storm water flow and contaminates from entering creek and waterways. 
 

¶ Assisting residents through education to manage and maintain their tree canopy. 
 

¶ Increasing trees (or replacing trees lost through elements such as development) by having 
urban forests. 
 

¶ Introduce a program which encourages biodiversity in backyards. 
 

¶ Reward residents who introduce sustainable practices into their home (i.e. recycling, solar 
ÐÁÎÅÌÓȟ ÒÅÄÕÃÉÎÇ ÃÁÒÂÏÎ ÅÍÉÓÓÉÏÎÓȟ ÅÔÃȣɊ. 
 

¶ Educating the next generation about sustainability, environment and trees. 

Linked to Strategic Direction 3: Protect and enhance our open space and natural environments 
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4.2.4 A place where open space is highly valued, shared and enhanced 

7ÈÉÔÅÈÏÒÓÅȭÓ ÐÁÒËÓ ÁÎÄ ÏÐÅÎ ÓÐÁÃÅ ɉÉÎÃÌÕÄÉÎÇ ×ÁÌËÉÎÇ ÔÒÁÃËÓ ÁÎÄ ÐÌÁÙÇÒÏÕÎÄÓɊ ÁÒÅ ÈÉÇÈÌÙ ÖÁÌÕÅÄ ÁÎÄ ÏÎÃÅ 

again a reason why people enjoy living in Whitehorse.  Furthermore, within this theme many participants 

identified solutions or potential new ways of community working together, as well as with Council, to ensure 

everyone within the municipality can share and enjoy these spaces in a respectful manner which meets their 

differing needs.  These ideas ranged from improving signage for cyclists, Council working closely with animal 

owners to educate about responsible sharing of open space; to planning, design and management of open 

space, with Council consulting with the community in relation to these aspects. 

Ȱ) ÌÏÖÅ ÔÈÅ ÐÁÒËÓȱ 

4 ɀ 11 year old respondent 

Ȱ"ÅÁÕÔÉÆÕÌ ÐÁÒËÓ ÁÎÄ ×ÁÌËÉÎÇ ÔÒÁÃËÓȱ 

35 ɀ 49 year old respondent 

Ȱ7ÏÕÌÄ ÌÉËÅ ÔÏ ÓÅÅ ÍÏÒÅ ÐÁÒËÓ ÉÎ ÔÈÅ #ÉÔÙ ÏÆ 
Whitehorse developed like Box Hill Gardens.  This park 
is utilised well by nearby workers and residents.  
Perhaps a similar park could be put in around Aqualink 
Box Hill (Canterbury Rd side) and a location down near 
ÔÈÅ ÏÌÄ "ÒÉÃË×ÏÒËÓ ÓÉÔÅȢȱ 

Survey respondent 

Ȱ0ÒÏÍÏÔÅ ÒÅÓÐÅÃÔ ÆÏÒ ÏÎÅ ÁÎÏÔÈÅÒ ÉÎ ÏÐÅÎ space areas 
ɀ ÉȢÅȢ ÔÈÅ ÄÏÇ Ï×ÎÅÒÓȟ ÃÙÃÌÉÓÔÓ ÁÎÄ ÆÁÍÉÌÉÅÓȣȱ 

Survey respondent 

 

Words associated with this theme: 

parks, open space, walking, bike trails, 

playgrounds, activity, fun, children, friends, 

trees, green, dogs, safe, respect, signage, 

design. 
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A PLACE WHERE OPEN SPACE IS HIGHLY VALUED, SHARED AND 
ENHANCED 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Ensure open spaces meet the needs of the diverse community groups within the City of 
Whitehorse. 

 

¶ Ensure open spaces provide a wide range of opportunities for activity including 
playgrounds, exercise, dog walking, cycling and weather protection. 
 

¶ Open space is maintained and enhanced.  Vegetation is reflecting of indigenous flora and 
fauna. 
 

¶ Advocating for the diverse groups who use open space to respectfully share the space 
based on Council values. 
 

¶ Council will continue to play a key role in the planning and designing of public spaces. 
 

¶ Greater fenced areas are required specifically for dog owners, so that community members 
can take their dog off leashes, without impacting the wider community. 
  

¶ Greater signage and compliance controls need to be in place, so that everyone is safe and 
can utilise open space in a fair and respectful manner. 

 

¶ Encourage more amenities focused on youth (i.e. skatepark) 
 

¶ Amenities within parks which encourage health and wellbeing (i.e. exercise equipment) 
 

¶ Open space which focuses in a number of elements (being culture, recreation and 
community). 
 

¶ Open space which has a passive or active recreation focus.  With open space also having a 
primary and secondary focus. 

Linked to Strategic Direction 2: Maintain and enhance our built environment to ensure a liveable 
and sustainable city, and Strategic Direction 3: Protect and enhance our open space and natural 
environments 
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4.2.5 A place of convenience and location  

Convenience and location of Whitehorse and its numerous shopping centres and strips were greatly valued by 

participants.  Many participants shared stories about the shopping centres (i.e. Forest Hill Chase, Burwood 

Heights Shopping Centre) providing an important focus on their social interactions and connection with 

community.  However, an issue which emerged relating to this theme, was the concern of local, older or long 

term businesÓÅÓ ÍÏÖÉÎÇ ÆÒÏÍ ÔÈÅ ÁÒÅÁȟ ×ÉÔÈ ȰÓÈÏÐÓȱ ÔÅÎÄÉÎÇ ÔÏ ÅÉÔÈÅÒ ÆÏÃÕÓ ÏÎ ÔÈÅ ÃÕÌÔÕÒÁÌÌÙ ÄÉÖÅÒÓÅ ÏÒ ÔÈÅ 

younger generation.  Whilst some participants commenting that real estate prices (as a driver of change) were 

acting as a barrier for businesses.  Finally, many participants provided potential ideas to improve or further 

strengthen the relationship of businesses and young people in the municipality, and for the continued support 

of businesses connecting with youth as an important way to encourage young people to study, live and work in 

the area. 

Ȱ) ÌÉËÅ ÔÈÅ ÖÉÂÒÁÎÃÙ ÏÆ ÔÈÅ ÔÏ×Î ÃÅÎÔÒÅÓ ÓÕÃÈ ÁÓ "ÏØ 
(ÉÌÌȱ 

35 ɀ 49 year old respondent 

Ȱ0ÒÏÍÏÔÅȟ ÓÕÂÓÉÄÉÓÅ ÏÒ ÈÏÓÔ ÎÅÔ×ÏÒËÉÎÇ ÆÕÎÃÔÉÏÎÓ ÆÏÒ 
ÙÏÕÎÇ ÐÅÏÐÌÅ ÔÏ ÍÅÅÔ ×ÉÔÈ ÅÍÐÌÏÙÅÒÓ ÉÎ ÔÈÅ ÁÒÅÁȱ 

Survey respondent 

Ȱ3ÁÄÌÙ ÆÏÒ ÂÕÓiness real estate prices are becoming 
increasingly unaffordable.  Not something I guess 
Council can address, but can be prohibitive to entry for 
ÓÍÁÌÌ ÂÕÓÉÎÅÓÓ Ï×ÎÅÒÓȱ 

Survey respondent 

Ȱ$ÉÖÅÒÓÉÔÙ ÏÆ ÊÏÂÓ ɀ bring job opportunities 
(businesses) that would bÅ ÉÎ ÔÈÅ #"$ ÔÏ ÔÈÅ ÓÕÂÕÒÂÓȱ 
 

Survey respondent 

 

Words associated with this theme: 

shops, new, economy, real estate,  cultural 

centres, local businesses, opportunities, youth, 

jobs, connectedness. 
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A PLACE OF CONVENIENCE AND LOCATION 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Small businesses are encouraged and supported, providing local employment 
opportunities. 
  

¶ %ÎÃÏÕÒÁÇÉÎÇ ȬÎÏÄÅÓȭ ÏÆ ÓÍÁÌÌ ÌÏÃÁÌ ÂÕÓÉÎÅÓÓÅÓȢ 
 

¶ Community members of Whitehorse can meet their employment requirements without 
leaving the municipality. 

 

¶ Introduce new technology, i.e. NBN to support existing and new businesses. 
 

¶ Market and promote the benefits of commencing/moving a business to the municipality. 
 

¶ Improve the appearance of the Box Hill Mall. 
 

¶ Encourage networking opportunities for young people and local businesses, whilst 
strengthening the partnership between Council and the Department of Education and 
Training Victoria. 

 

¶ Build community service and connection into youth education. 
 

¶ Hold events which provide networking opportunities within the business community. 
  

¶ Create joint projects between local businesses and education institutions, with Council has 
the facilitator. 

 

¶ Establish training programs for young people to expand their skills. 
 

¶ Improve NBN connectivity in the municipality. 
 

¶ (ÏÌÄ ÅÖÅÎÔÓ ÉÎ ÌÏÃÁÌ ÓÈÏÐ ÁÒÅÁÓȟ ×ÈÉÃÈ ÐÒÏÍÏÔÅ ÔÈÅ ȬÓÈÏÐÐÉÎÇ ÓÔÒÉÐȭ -  encourages areas 
which would have been quiet or underutilised to have a sense of community (i.e. Box Hill 
Mall ɀ hold a food festival night market similar to Queen Victoria Market Night Market). 

Linked to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community, and 
Strategic Direction 5: Support a healthy local economy 
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4.2.6 A Council that communicates broadly, engaging with their community and 
providing the best services and facilities  

Council services and facilities were highlighted as the best things about living in Whitehorse.  Participants 

highlighted their reliance on Council services and facilities for connection with the Whitehorse community.  

However, many participants were not familiar with Council services and/or events taking place in the 

municipality and noted Council could invest in more diverse communication mechanisms, including the 

introduction of social media.  Many community members welcomed the opportunity to be further engaged 

with upcoming Council decisions, dilemmas or projects. There was also a lack of understanding or awareness by 

participants, in general, about the roles and responsibility of local government.  Once again, something 

participants highlighted that could be improved with social media or better communications. 

Ȱ)ÎÔÒÏÄÕÃÅ ÂÅÔÔÅÒ ÓÏÃÉÁÌ ÍÅÄÉÁ ÐÌÁÔÆÏÒÍÓ ÁÎÄ 
ÃÈÁÎÎÅÌÓȢ  4ÈÅÙȭÌÌ ÅÎÁÂÌÅ Á ÍÏÒÅ ÃÏÎÎÅÃÔÅÄ 
community and become a great way to communicate 
ÕÐ ÔÏ ÄÁÔÅ ÉÎÆÏÒÍÁÔÉÏÎȢȱ 

Survey respondent 

Ȱ-ÏÒÅ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ×ÈÁÔ #ÏÕÎÃÉÌ ÄÏÅÓ ÁÎÄ ×ÈÁÔ 
ÉÔ ÈÁÓ ÁÃÈÉÅÖÅÄ ÁÎÄ ÇÒÅÁÔÅÒ ÐÒÏÍÏÔÉÏÎ ÏÆ ÅÖÅÎÔÓȢ  )ÔȭÓ 
ÆÁÎÔÁÓÔÉÃ ÙÏÕȭÒÅ ÏÕÔ ÉÎ ÔÈÅ ÃÏÍÍÕÎÉÔÙ ÔÏÄÁÙȟ ) ÈÁÖÅÎȭÔ 
seen that befÏÒÅ ÁÎÄ ÉÔȭÓ ÇÏÏÄ ÔÏ ÓÅÅ ÉÔȦȱ 

Survey respondent 

Ȱ7Å ÕÓÅ ÔÈÅ ÔÉÐ ÅÖÅÒÙ ÎÏ× ÁÎÄ ÁÇÁÉÎ ÁÎÄ ÔÈÁÔ ÉÓ Á 
ÇÒÅÁÔ ÒÅÓÏÕÒÃÅȟ ÅÓÐÅÃÉÁÌÌÙ ÆÏÒ ÔÈÉÎÇÓ ÌÉËÅ ÒÅÃÙÃÌÉÎÇȢȱ 

Survey respondent 

Ȱ4ÈÅ 7ÈÉÔÅÈÏÒÓÅ #ÏÕÎÃÉÌ ÔÁËÅÓ ÍÅ ÓÈÏÐÐÉÎÇ ÏÎÃÅ Á 
week after I was involved in a car accident, for which I 
am extremely grateful, as I now walk with difficulty.  I 
think they (Whitehorse City Council) are absolutely 
×ÏÎÄÅÒÆÕÌȢȱ 

Survey respondent 

Words associated with this theme: 

libraries, maternal and child health, support, 

HACC, social media, Facebook, events, 

community, connectedness, youth, bins, 

customer, governance, rates, Councillors, 

engagement. 
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A COUNCIL THAT COMMUNICATES BROADLY, ENGAGING WITH THEIR 
COMMUNITY AND PROVIDING THE BEST SERVICES AND FACILITIES 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Council communications and community engagement processes are enhanced, including 
the promotion of Council services, facilities and initiatives. 
  

¶ Council undertakes a digital transformation, including the introduction of social media. 
 

¶ Ensure services meet the growing municipality needs and  efficiency programs are 
considered (i.e. Service Planning). 

 

¶ Council works with the education institutions and namely primary schools to educate youth 
about what Council does and the role of local government. 

 

¶ Outcomes for the community are the basis in Council decision making activities. 
 

¶ Council continue to work with third party providers in opportunistic ways to refocus on 
where Council can provide value v.s. where other providers can. 

 

¶ Have greater presence in the community through more face-to-face engagement.  The pop-
ups are a positive way to do this. 
  

¶ Improve online and social media presence.  Including the introduction of technology 
applications (apps). 

 

¶ Deliberative forums to assess topical dilemmas or issues. 
 

¶ Services, facilities and initiatives which require improvement include sports facilities, library 
sizes, library procedures and waste management/collection. 

 

¶ Whitehorse Centre engagement, funding and expenditure associated with this 
building/facility. 

 

¶ The consideration of a monthly instalments for rate payments. 
 

¶ Educating the community about Council expenditure and transparency of rates. 
 

¶ Form better partnerships with outside organisations, which equate to social good for the 
community. 

Linked to Strategic Direction 4: Strategic leadership and open accessible government 

 

 



 

Whitehorse City Council 
Community Engagement Findings | 38 

 
 

  

 

4.2.7 A balanced approach to growth  

Development was a prominent theme in participant feedback and was met with varied opinions.  Many 

community members felt that Council needed to control the development process more, whilst some believed 

that Council was doing well in this area.  The scale, rate and control of development and its impact on the 

environment and amenity of the municipality were also key sub themes which arose from participants.  Some 

participants, whilst having no issue with high density development and specifically, the high rise development 

of Box Hill, felt that responsible development needs to be considered by Council, ensuring other associated 

elements are taken into consideration ɀ i.e. parking and supported services for new residents.  Participants also 

felt that Council should advocate to developers to consider the health and wellbeing of the community during 

their design process.  Whilst other participants suggested developer contributions  back into the community 

would be beneficial.  There was also strong suggestions to ensure developers consider the heat island effect in 

their design allowing for greater green space. 

Ȱ%ÎÓÕÒÅ ÁÌÌ ÌÁÒÇÅ ÓÃÁÌÅ ÄÅÖÅÌÏÐÍÅÎÔÓ ÉÎÃÌÕÄÅ ÓÍÁÌÌ 
park area and canopy trees, and demand a 
contribution from developers to Council to be put 
towards commÕÎÉÔÙ ÏÒÇÁÎÉÓÁÔÉÏÎÓȢȱ 

Survey respondent 

Ȱ) ÔÈÉÎË ÔÈÅ ÐÒÅÓÅÒÖÁÔÉÏÎ 7ÈÉÔÅÈÏÒÓÅ ɉÁÎÄ ÔÈÅ ÐÌÁÎÎÉÎÇ 
department) uphold in its development is 
ÅØÔÒÁÏÒÄÉÎÁÒÙȟ ) ÄÏÎȭÔ ÔÈÉÎË #ÏÕÎÃÉÌ ÇÅÔÓ ÒÅÃÏÇÎÉÓÅÄ ÆÏÒ 
this work and the requirements they uphold ɀ )ȭÍ ÁÎ 
architect ÁÎÄ ) ÄÏÎȭÔ ÅØÐÅÒÉÅÎÃÅ ÔÈÉÓ ×ÉÔÈ ÅÖÅÒÙ ÃÏÕÎÃÉÌ 
I work with ɀ ×ÅÌÌ ÄÏÎÅ 7ÈÉÔÅÈÏÒÓÅȦȱ 

Survey respondent 

Ȱ) ÕÎÄÅÒÓÔÁÎÄ ÔÈÁÔ ÄÅÖÅÌÏÐÍÅÎÔ ÎÅÅÄÓ ÔÏ ÈÁÐÐÅÎ ɀ 
ÂÕÔ ËÅÅÐ ÉÔ ÃÏÎÓÉÓÔÅÎÔȣȱ 

Survey respondent 

Ȱ#ÏÕÎÃÉÌ ÎÅÅÄ ÔÏ ÃÏÎÔÒÏÌ $ÅÖÅÌÏÐÅÒÓ ÍÏÒÅȢȱ 
 

Survey respondent 

Words associated with this theme: 

character, heritage, Box Hill, high rise, 

planning, growth, developers, affordability, 

housing, informed, environment, city, 

consultation, large-scale, small-scale, 

consistent. 
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A BALANCED APPROACH TO GROWTH 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

 

¶ Growth does not impede on open space, heritage or the environment. 
 

¶ New development is well planned with the  community having been consulted, informed 
and engaged.  

 

¶ Council is ÔÈÅ ÐÁÒÅÎÔ ÁÎÄ ȬÒÅÇÕÌÁÔÏÒȭ ÏÆ ÄÅÖÅÌÏÐÅÒÓ. 
 

¶ Infrastructure matches growth and is evenly distributed across the municipality. 
 

¶  Community will be engaged and informed on decisions involving major development. 
 

¶ Encourage and ensure eco-materials are used, with design reflecting areas for green 
space, vertical gardens and/or roof top gardens. 

 

¶ Housing is affordable in the municipality and meets the diverse needs of community. 
 

¶ Sensible development, with good ecological systems in place 
 

¶ Whilst consistency is important in terms of development ɀ ȬÃÌÕÓÔÅÒ ÈÏÕÓÉÎÇȭ ÏÒ Á ÍÉØÔÕÒÅ 
of single storey units, small apartment blocks and family homes would encourage mixed 
generational living and encourage a sense of community. 

 

¶ Encourage community forums, where there is a balanced representation between 
community, Council and developers. 

 

¶ Hold discussions, specifically in relation to development in Box Hill.  This will allow 
ÃÏÍÍÕÎÉÔÙ ÔÏ ÂÅ ÅÄÕÃÁÔÅÄȟ ×ÈÉÌÓÔ ÁÃÑÕÉÒÉÎÇ Á ÂÅÔÔÅÒ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ×ÈÁÔ #ÏÕÎÃÉÌȭÓ 
role/view is in relation to development. 

 

¶ Ensure the urban heat island effect is prevented through biodiversity and environment. 

Linked to Strategic Direction 2: Maintain and enhance our built environment to ensure a liveable 
and sustainable city, and Strategic Direction 3: Protect and enhance our open spaces and natural 
environments 

  



 

Whitehorse City Council 
Community Engagement Findings | 40 

 
 

  

 

4.2.8 A friendly community feel  

Participants felt connected to the Whitehorse community with 95.6% of participants stating they feel 

community spirit and connectedness.   Ensuring an inclusive place, which is multicultural, vibrant, supporting, 

interactive and respectful were some of the emerging sub-themes by participants.  This includes being a 

municipality which supports the arts, events and culture, including sport.   Feeling a sense of connectedness 

ÁÌÓÏ ÃÏÎÔÒÉÂÕÔÅÓ ÔÏ ÐÅÏÐÌÅȭÓ ÍÅÎÔÁÌ ÈÅÁÌÔÈ ÁÎÄ ÓÅÎÓÅ ÏÆ ÂÅÌÏÎÇÉÎÇȟ ×ÉÔÈ  ÐÁÒÔÉÃÉÐÁÎÔÓ ÓÕÇÇÅÓÔÉÎÇ ÔÈÁÔ ÔÈÅ 

ÃÏÍÍÕÎÉÔÙ ÉÔÓÅÌÆ ÃÏÕÌÄ ÄÏ ÍÏÒÅ ÉÎ ÔÈÉÓ ÁÒÅÁȟ ÁÎÄ ÐÏÔÅÎÔÉÁÌÌÙ ȬÇÉÖÅ ÂÁÃËȭ ÔÏ ÔÈÅ ÃÏÍÍÕÎÉÔÙ ÁÎÄ ÔÈÅ ÍÕÎÉÃÉÐÁÌÉÔÙȢ  

This also highlights the importance of people having a greater sense of purpose within the municipality, 

forming stronger ties and connection to the Whitehorse community. 

Ȱ) ÌÉËÅ ÔÈÅ ÍÕÌÔÉÃÕÌÔÕÒÁÌÉÓÍ ÁÎÄ ÃÏÍÍÕÎÉÔÙ ÆÅÅÌȣȱ 

18 ɀ 24 year old respondent 

Ȱ7ÈÉÔÅÈÏÒÓÅ #ÅÎÔÒÅ ÍÁËÅÓ me feel connected to the 
community.  I buy an annual subscription for my 
daughter who has a mental disability.  There is always 
a nice crowd of people who attend the Whitehorse 
#ÅÎÔÒÅȣȱ 

Survey respondent 

Ȱ) ÄÏÎȭÔ ÕÓÅ ÔÈÅÓÅ ÆÁÃÉÌÉÔÉÅÓ ɉÁÒÔÓȟ ÃÕÌÔÕÒÅ ÁÎÄ Åvents) as 
it is of no interest to me personally.  However ɀ it is 
very important for Council to have arts, culture and 
events for the community to encourage diversity and 
ÅÎÊÏÙÉÎÇ ÏÆ ÄÉÆÆÅÒÅÎÔ ÔÈÉÎÇÓ ÔÏ ÄÉÆÆÅÒÅÎÔ ÐÅÏÐÌÅȢȱ 

Survey respondent 

Ȱ) ÔÈÉÎË ×Å ÁÌÌ need to take responsibility on this 
(cultural diversity).  We all need to maintain openness 
ÉÎ ÁÃÃÅÐÔÉÎÇ ÁÌÌ ÃÕÌÔÕÒÅÓ ÔÏ ÏÕÒ ÃÏÍÍÕÎÉÔÙȣȱ  
 

Survey respondent 

Words associated with this theme: 

events, festivals, celebration, diversity, arts, 

Whitehorse Centre, culture, sports, Chinese 

community, connections, similarities, 

creativity, concerts. 
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A FRIENDLY COMMUNITY FEEL 

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERATION 

¶ Celebrating diversity and bridging cultural gaps is important for community and having a 
positive cultural balance between new cultures and existing cultures understanding each 
other. 
 

¶ Community would like to see more live music, concerts and general events celebrating the 
municipality, which are also for all community groups (i.e. youth, older residents, families, 
ÅÔÃȣɊȢ 
 

¶ Council introducing social media to better communicate about events or art activities 
taking place in the municipality. 
 

¶ Council liaising with the community to have events specifically focused on multiculturalism 
to assist in educating the wider municipality about different faiths, nationalities and 
groups.  Therefore dispelling the rise in xenophobic attitudes. 
 

¶ Recognition of heritage as important to emotional wellbeing and feeling of continuity in 
the community.  Including recognising indigenous heritage. 
 

¶ Council ensuring the importance of arts, culture and events are embedded in school 
education and youth programs. 
 

¶ Council understanding the community in the regeneration of the Whitehorse Centre.  
Including communicating with community about their thoughts regarding this place. 
 

¶ Council establishing stronger ties with the Wurundjeri elders and including a Wurundjeri 
education program in all festivals, educational programs and events.  Provide opportunities 
for Council to learn from the Wurundjeri elders including having them shape and lead the 
direction of Council programs and projects.  
 

¶ Promoting neighbourhood relationships on a small local level.  For example, community 
BBQs. 
 

¶ Encouraging volunteering to strengthen community relationships, spirit and 
connectedness.  Allowing friendships to be formed and for new migrants and/or people 
with disabilities to have a place where they can share their skills. 
 

¶ Ensure events and festivals are affordable. 

Linked to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community 
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5. Appendices  
 

Appendix A - Services and Facilities 
 

The following services and facilities were identified by the community as part of survey responses:

 

Responses 

HACC 449 

Library 418 

Festivals & Events 127 

Aqualink 126 

Immunisation 124 

Parks & Open Space 117 

Whitehorse Centre 96 

Leisure Facilities 61 

Neighbourhood & Community Houses 40 

Meals on Wheels 35 

Rubbish Collection 32 

Maternal And Child Health Service 31 

Mountain View Cottage  31 

Sportsfields 22 

Nunawading Community Centre 18 

Walking Trails 16 

Hard Waste Collection 15 

Box Hill Community Arts Centre 13 

Recycling 10 

Green Waste 8 

Playgrounds 8 

Seniors Citizenȭs Centre 8 

Sportlink 8 

Sustainability Programs 8 

  

 Responses 

Community Garden 6 

Bike Paths 5 

Customer Service Centre 5 

Waste Transfer 5 

Whitehorse Artspace 5 

Off Leash Dog Parks 4 

Sharps Disposal 4 

Business Group/Business Events 3 

Men's Shed 3 

Parenting Forums 3 

Youth Connexions 3 

Childcare 2 

Horticulture Centre 2 

Morack Golf Course 2 

Street Sweeping 2 

Animal Registration 1 

Car Seat Installation 1 

Heritage Week Programs 1 

Indigenous Nursery 1 

L2P Program 1 

Parking Enforcement  1 

Road Safety Workshops 1 

Street Tree Pruning 1 

Streetscape 1 



  

Appendix B - Engagement Activities and Locations 

T
Y

P
E

 O
F

 
A

C
T

IV
IT

Y 

L
IS

T
E

N 

IN
F

O
R

M
 

S
E

E
K

 
F

E
E

D
B

A
C

K 

DESCRIPTION OF ACTIVITY EXAMPLE/S REACH FEEDBACK TOOL/S 

Project Website 
V  V  V  

Your Say Website launched and promoted through all 
advertisements where people can access information on the 
Council Plan & MPHWP, upcoming opportunities for 
engagement and participate online through a number of 
tools.  

Visitors to 
yoursay@whitehorse.vic.gov.au 

 

The Your Say Website was viewed 1,465 times Online survey 

Discussion Forums 

Interpreter Options Available 

Postcards  
V  V  

Postcards were developed to promote the engagement 
options available to all community. The postcards were also 
translated into 4 languages: Simplified Chinese, Vietnamese, 
Italian and Greek. 

 3,982 postcards were distributed at community pop-
ups, workshops, by Council staff at networks 
meetings, through Councillors and council service 
sites. 

Online Surveys 

Workshops 

Community Pop-Ups 

Community Pop-
Ups 

V  V  V  
6 Community Pop-Ups were held throughout a 2 week period 
using existing resources to host these events. At all pop ups 
people were asked the core questions and invited to talk 
further about the dilemma questions of interest to them, 
these discussions were recorded within survey outputs. 
Children were also engaged through colouring activities and 
in 3 pop-ups built greenhouses. At the Box Hill pop-up the 
youth drop in centre (Connexions) also hosted a youth event. 

Burwood Heights Shopping 
Centre, Sportlink, Box Hill Mall 
Kiosk, Blackburn Lake Sanctuary, 
Farmers Market & Arts Market 
Civic Centre & at the Carols 
Community Event. 

109 Surveys were completed through conversations, 
an average of 99hrs were spent listening and 
speaking with the community, 63 colouring 
activities submitted and 9 Councillors attended. 

Postcards  

Surveys 

Colouring activities and 
conversations with Council Staff 
and Councillors recorded through 
surveys 

Workshops/Forums  
V  V  V  

124 Whitehorse Staff attended workshops to participate in 
the engagement, Councillors also contributed through a 
workshop in addition to 5 other community workshops or 
forums hosted by Council Staff engaging on the future of 
Whitehorse. 

Leadership Forum 

Councillor Workshop 

Community Workshop 

Disability Advisory Committee 

Nadrasca Focus Forum 

It is estimated that a total of 165 people attended a 
workshop or forum where feedback on your say 
Whitehorse was gained. In addition various other 
people and Organisation were provided postcards. 

Facilitated captured feedback 
based on survey questions &  

Postcards provided 

Social Media 
V  V  V  

Your Say Whitehorse posts were promoted on 5 Facebook 
pages 

Events Facebook Page, 

Aqualinks, Box Hill Community 
Arts Centre & Whitehorse Centre 

The reach of the combined 5 Facebook pages was 
4,172. Aqualink Nunawading (449), Aqualink Box Hill 
(998), Box Hill Community Arts Centre (481), 
Whitehorse Centre (407) and Events (1,837) 

Your Say Whitehorse 

Print Media 
V  

  Advertising for Your Say Whitehorse were run in  the Leader 
Newspaper and  Whitehorse News Publications, other 
internal newsletters were also utilised where available 

Whitehorse Leader 
Whitehorse News 

Sustainability Newsletter 

Circulation of these publications has a reach across 
163,697 

N/A 

Print Survey   
V  

The printed survey was circulated to existing staff networks 
as well as across a wide range of Council Service Sites such as 
kindergartens and service centres, etc. 

HACC Clients 

Aqualinks 

Transfer Station 

Maternal & Child Health Centres 

A total of 6,250 surveys were distributed across 
existing Council Staff Networks 

Survey 

mailto:yoursay@whitehorse.vic.gov.au


  

Appendix C - Survey 

 

Whitehorse City Council is now engaging with the community on the development of two key plans, the Council Plan and 

the Municipal Public Health and Wellbeing Plan.   

4ÈÅÓÅ ÐÌÁÎÓ ÁÉÍ ÔÏ ÓÅÔ #ÏÕÎÃÉÌȭÓ ÐÒÉÏÒÉÔÉÅÓȟ ÏÂÊÅÃÔÉÖÅÓ ÁÎÄ ÁÃÔÉÏÎÓ ÏÖÅÒ ÔÈÅ ÎÅØÔ ÆÏÕÒ ÙÅars.  To develop these plans we need 

your input. We want you to share what matters to you. 

Please complete the questions below that are most relevant to you ɀ the Part A Questions are broad and Part B Questions 

more specific, issue based questions. You do not have to complete all the questions; we appreciate any feedback, but you 

are most welcome to complete them all!   

Whether you live, work or play in Whitehorse, we want to hear from you. 

Please note all responses are due back by Monday, 19th December 2016. 

_________________________________________________________________________________________ 

&ÉÒÓÔÌÙȟ ÐÌÅÁÓÅ ÐÒÏÖÉÄÅ ÕÓ ×ÉÔÈ ÓÏÍÅ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÙÏÕ ÂÅÌÏ× ÓÏ ×Å ËÎÏ× ×ÈÏ ×ÅȭÖÅ ÈÅÁÒÄ ÆÒÏÍȡ 

DEMOGRAPHIC INFORMATION 

Age: __________ Postcode: _____________          Gender:     Male  Ä       Female  Ä      Other  Ä 

 

Do you identify as a person with a disability or mental health issue?    Yes  Ä   No Ä 

Country of birth: _________________________   Main language spoken: __________________________ 

Do you identify as:    Aboriginal  Ä     Torres Strait Islander  Ä     Neither  Ä 

Optional: Please provide us with your contact details if you wish to keep informed throughout the process. 

Name: __________________________  Email: __________________________________________________ 

Postal address: ___________________________________________________________________________ 

Council is committed to complying with the provisions of privacy legislation.  This means that Council respects the privacy of individuals and complies with the 

Privacy and Data Protection Act 2014 in the collection, use, storage, management, provision of access and disposal of information.  The information collected 

from the form is for demographic reach within our community.  The intended recipients of this information are Council officers, authorised contractors and 

consultants.  Council may disclose the information to law enforcement agencies, courts and other organisations authorised to collect it.  For more information 

please refer to CoÕÎÃÉÌȭÓ 0ÒÉÖÁÃÙ 0ÏÌÉÃÙ ÁÔ http://www.whitehorse.vic.gov.au/Privacy-Statement.html or obtain a copy from any of the Council offices.  If you 

have any questions or change your contact details please contact Council on 9262 6333 or via email: customer.service@whitehorse.vic.gov.au 

http://www.whitehorse.vic.gov.au/Privacy-Statement.html
mailto:customer.service@whitehorse.vic.gov.au

