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Executive Summary

In 2016, Whitehorse City Council embarked on one of its mosmpoehensivecommunity engagement
programs, Your Say Whitehorse The Your Say Whitehse campaign provided a range of avenues for
engagementwith the community between Wednesday 16 Novembeand Tuesday 2(Mecember 2016.Your

Say Whitehorswas designed to help build and inform two key strategi@ legislateddocuments the Council
Plan20172021and theMunicipal Public Health and Wellbeing Plan 20P1. TheCouncil Plad AOAET O #1 O1
contribution to the delivery of thé/ision for Whitehorse 262823through anarray of high level goals sitting
beneath theStrategic Directioneatured within theVision TheCouncil Plaralso focuse$ T #1 OT AEI 8 O A
to working with the commuity, key stakeholders, community organisations and other levels of government in
order to achieve these goal3he Municipal Public Health and WellbgjrPlan (MPHWP) dlines key priorities

and objectives which work towards improving municipal hbaknd wellbeing in partnershipvith the
community, key stakeholders, community organisations and other levels of government.

Your Say Whitehorsdsoprovided Council a greateopportunity to understand the Whitehorse community and

their needs and expectatits of Council. HAis insight allows Councilto better understand, from the
community® perspective, where weQouncil and community) are now, where we waatbe, and ultimately

how we will get there.It providesCouncilwith the opportunity to identify its approach and priorities for the

next Council Plan and MPHWHWhilst also documenting the breadth and value of Council departments
(programs, servicesnitiatives, plansand policie$ and the work undertakeO1 AAEEAOA 7EEOAET OC

FinallyYour Say Whitehorsdso provided an opportunity for Council to engage with the community, enabling

them to feed into the decisiommaking process, which is amportant mechanism for Council to positively
influence the causes (or drivers) behind some of the current and futyries thecommunity finds positive or

AEAT T AT CETCc ATA ET ATETC Oih AT OOOA OEAO 6Gah&mA OAC
against it.
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Eight themes were identified as part of the engagement process:

Key Theme

Linked Strategic Direction

A safe community which benefitsfrom good health
and wellbeing

Strategic Direction 1:Support a healthy, vibrant,
inclusive and diverse community

A well connected place with transport choice and
connectivity

Strategic Direction 1:Support a healthy, vibrant,
inclusive and diverse community

Strategic Direction 2:Maintain and enhance our built
environment to ensure a liveable and sustainable city

A place of natural significance

Strategic Direction 3Protect and enhance our open
space and natural environments

A place where open space is highly valued, shared
and enhanced

Strategic Direction 2:Maintain and enhance our built
environment to ensure a liveable and sustainable city

Strategic Direction 3:Protect and enhance our open
space and natural environments

A place of convenience and location

Strategic Direction 1:Support a healthy, vibrant,
inclusive and diverse community

Strategic Direction 5:Support a healthy local econom!

A Council that communicates, engaging with their
community and providing the best services and
facilities

Strategic Direction 4 Strategic leadershi@nd open
andaccessible government

A balanced approach to growth

Strategic Direction 2:Maintain and enhance our built
environment to ensure a liveable and sustainable cit

Strategic Direction 3:Protect and enhance our open
space and natural environments

Friendly community feel

Strategic Direction 1:Support a healthy, vibrant,
inclusive and diverse community




( Council Plan and Municipal Public
Health and Wellbeing Plan 207 - zom

vour say Whitehorse City Council
e Community Engagement Findings |

1. Introduction

During the five week Your Say Whitehorssommunity engagementprocess residents, visitors, community
groups, employees, stakeholders and local businesses were invited to share their thoughts in terms of where we
are now, where we want to be and how we get there through various community engagement activities ranging
from compkting a survey(in person, in writing or onling}o attending a community workshop, vigig a pop

up event or going oime to theYour Say Whitehorsiscussion forum/website.

The many @portunities to get involved were widely promoted, with thur SayVhitehorsgprogram reaching
approximately 18,697peoplethrough distribution ofthe Whitehorse Leader and Whitehorse Newsid more

than 10200 people directlytargeted through distribution of postcards and surveysThe program was also
supported by25 Engagement Champions from across theganisationwho volunteered tgparticipate inYour

Say Whitehorsevents and promote the community engagement prograhmough their community networks

This crossorganisational support enabled the program to reach wider group of people, including
7TEEOQAET OOAG O EAOlehgCuldrally and Kingsticgllp Diveled(QALD), youth and children,
Aboriginal people, older people, and people with a disabilltyaddition, Councillors actively participatedtime
program at the pop up events, soliciting feedback individually, through engaging their networks to complete
surveys, as well as facilitating sessions themselves to gain community feedback.

This reportdescribes the engagement pgoam and the key findigs from participant feedback. The report also
captures all engagement undertaken by Whitehorse City Council astatf Councillordbetween Wednesday 16
November andTuesday 20December 2016, as well as complimentary engagemactivities conducted by
other persons anfbr community groups.
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1.1 Engagement Activities at a Glance

Promotions General engagement Targeted engagementactivity
opportunities

9 Project Website 9 Community Pop Up$6) 1 Workshop for Disability Advisory
(with 1,465 views) (109 conversations & 99hrs  Committee (7 attended)

1 Postcards listening to community) 1 Pop-ups at targeted locations
(3982 distributed) 1 Workshops/Forumg3) including Box Hill Mall with Youtl

1 Surveys (165 attendees) Representative Committee
(6,250 distributed) 1 Your Say Whitehorse members and Youth Workers,

1 Leader Newspaper (online) and Mandarin and Cantonese
(reachingl163,697 interpreters

1 Whitehorse News 1 2 Immunisation Sessiorglarge
(reachingl63,697 numbers of parents from CALD

9 Services & Networks backgroundg50 conversations &
(84 avenues) surveys)

1 Facebook Pages) 1 Promotion via CALD
(reaching 4,172) Organisations (9)

9 Postcards and promotion by
Youth Connexions staff
9 Youth Issues Network (60
Organisations, some CALD)
9 Surveys and website promoted
via Whitehorse Volunteer
Network (including CALD,
disability and youth
organisations)
2 youth committees (25 people)
11 Schools, road safety prograrr
2 Business Groups
Approximately 4000 printed
surveys sent to HACC clients
(Older adults and people with a
disability)

= = =) =
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1.2 High level themes

Your Say Whitehordeeard a series of consistent arfrequently occurring views about where we are now,
where we want to be and how we will get therd.,260 people participateadver the five weekswith the
following key themes emergings the most frequent issues which community find positiveloallenging. Br
the purpose of this report, wedve included in brackets the links strategic directions from th&€CounciVision
20132023that are common to each of the themes. These themes are in no particular.order

A. A safe community which benefitsfrom good health and wellbeingz Safety was recognised as one of the

top three priorities for participants (along withealth andtransport). Many residents highlighted they felt

safe living in the Whitehorse municipality, whilst others asked for more security in pocket areas such as Box
Hill. In terms of health, participants suggested education as a key giespecially amongst chdren and

youth z to help addressongoing issues such as diet, mental health aittlusiveness.Participants
highlighted low noise pollution and aesthetics/cleanliness as reasons they love living in Whitehorse, feeling
it is a quiet and clean place to lie

Links to Strategic Direction 1: Support a healthy, vibrantinclusive and diverse community

. A well connected place with transport choice and connectivity When asked why they live, work, study

or play in Whitehorse, transport was a common respon$eansport provigesa means for all community
members to connect with their community groups in numerous wapgaticularlypublic transport (and the
relative close distance to the Melbourne CBD, with all three public transport methods available in the
Whitehorse municipality), driving (and the ease of access to transport links such as Eastlink) and cycling and
walking (witheasily accessiblamenities)

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse commuribyd Strategic
Direction 2: Maintain ard enhance our built environment to ensure a liveable and sustainable city

. A place of natural significancez PAOOEAEDAT 0O OAl OAA OEA of ditdhbseA OU T O
stating that the tree canpy adds to theaesthetic appeal of the area. Furthermore residents made
referenceto the value of bushland and its role as a habitat for wildlinely birds. However, an emerging

driver of change linked to this theme, is developmentith people concerned about thisnpact ofnew or

existing developmenbn trees and wildlife.

Links to Strategic Direction 3: Protect and enhance our open space and natural environments

D. A place where open space is highly valued, shared and enhance? EEOAET OOA3 O DAOEO /

(including walking tracks and playgroundaje highly valued and once again a reason why peagi@y
living in Whitehorse. Furthermoreyithin this theme many participants identifiedsolutions or potential
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new ways ofcommunity working together as well as with Coungito ensure everyone within the
municipality can share and enjoy these spaces in a respectful manner mieets ther differing needs.

Links to Strategic Direction 2: Maintain aa enhance our built envonment to ensure a liveable and
sustainable city, and Strategic Direction 3: Protect and enhance our open space and natural
environments.

. A place of convenience and locatiory Convenience andhe location of Whitehorse and its numerous
shopping centresnd strips were greatly valued by participants. Many participants shared stories about the
shopping centres (i.e. Forest Hill Chase, Burwood Heights Shopping Getreiding an important focus
for their social interactions and connection withe community. Participants also suggested supporting
the regeneration of activity areas (i.e. Box Hill Station and Mall), continuing to develop relationships with
the business community, and promoting the benefits of working ihiddhorse (particularly with younge
people could &sistin boosting the local economy.

Links to Strategic Direction 1. Support a healthy, vibrantjnclusive and diverse communityand
Strategic Direction 5: Support a healthy local economy.

A Council thatcommunicates broadly, engaging with their community and providing the best services
and facilities z Council services and facilities wdrighlighted as the best thingabout living in Whitehorse.
Participants highlighted their reliance on Council services and faciltiesonnection with the Whitehorse
community. However, many participants were not fdiar with Council services amat/ events taking place
in the municipality and notecCouncil could invest imore diverse communication mechanismiscluding
the introduction of social media. Many community members welcomed the opportunity tdulpiner
engagedwith upcoming Counciliecisions, dilemmas or projects.

Links to Strategic Direction 4. Strategic leadership and opend accessible government.

. A balanced approach to growthz Development was a prominent theme in participant feedbdxk with
varied opinions.Many community members felt that Council needed to control the development process
more, whilstsome believe thatCouncil § doing well in this area. As mentioned aboverticipants also
suggested supporting the regeneration of activity areas (i.e. Box Hill Station and Mall)

Links to Strategic Direction 2: Maintain and enhance our built environment to ensuaeliveable and
sustainable city and Strategic Direction 3: Protect and enhance our open space and natural
environments.

. A friendly community feel z Participantsfelt connected to the Whitehorse community with 95.6% of
participants stating they feel community spirit and connectedness. Ensuring an inclusive place, which is
multicultural, vibrant, supporting, interactive and respectful were some of the emergingtiseimes by
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participants. This includes being a municipality which supports the arts, events and culture, including sport.
&GAATET ¢ A OATOA T &£ ATT1TAAOGAAT AOGO A1 01 Ai 1T OOEAOOAC
participants suggesting thatE A AT i | OT EOU EOOAT & AT 61 A Al 11 OA EI
the community and the municipality. This also highlights the importance of people having a greater sense

of purpose within the municipality, forming stronger ties and connextio the Whitehorse community

Links to Strategic Direction 1: Support a healthy, vibrant, inclusive and diverse community.
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1.3 Services most valued by the community

yT AAAEOEIT O O1 AROOOAT AET ¢ YohrSayAhileio@dsdaibeddoO DOET OE
identify the initiatives, services and facilities participants used and what their experiences of these were. Of the
1,095 survey responses, 48 diffat services and facilities provided by Council were iderdifrefer Appendix

A) with rspondents ofterlisting more than onenitiative, service or facility. Thedaitiatives, services and

facilities were then grouped by service area with the togB/iges identified below:

1. Services for Older Adults

There are over 4,000 Home and Community Care clients in Whitehorse. Consistent with the highest response
rate from older adults in Whitehorse, services provided for this age group were identified as highly respected by
community members. Home and CommimiCare was identified 449 times, with specific mention of the Meals

on Wheels program (35 responses) and Mountain View Cottage programs (31 resjansgh)ghly valued.

O0) EAOA A (' ## Al AATAO 1T1TAA A [l GQrarkapdEddtingsithioughl O DA
-1 01 OAET 6EAx #1 OOACAS y 11T 0A OEA 1 OOET CO AT A AAOE
OxA AT OI A T1O0 1EOA EAOA xEOQET OO (! ##6

OZLI OAOAO OEATEEOI A O A xI1TAAOEOI OAOOGEAA AU A1l Al

2. Library Services

Library services in Whitehorse are delivered via the Whitehorse Manningham Regional Library Corporation.
Across all age groups library services were identified as being an integral part of Council service delivery.

04 EA 1 EAOA OEKiAghable©dk todgierdtd <bénezdl O OIAA AAAU EAOAT EAS

OOEA 1 EAOAOU OAOOGEAA EO AgAAlI 1 Al Oh AOPAAEAI T U OEA /
1 TAAT AOAT AE®

OOEA 1 EAOAOU EO GCOAT A AT A QIECNOMOEAT O AOA OEA 11060 1
3. Arts and Cultural Programs and Facilities

The arts and culture service area provides a significant number of programs and facilities for the Whitehorse

AT i1 01l EOUS #1 O1T AEI 80 MEAOOEOAI O AT A AOAT GOveidOi COAI
pivotal to community life (127 responses). The Whitehorse Centre (95 responses) was also positively identified
as a facility valued by the community. The Whitehorse Artspace (5 regsynvasiso identified as important.
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O#AOT 1 O ADaykllov®\OHiehdrdekedtivalA AOOAO AOAT OO OEAT 1T OEAO #1 O]
0) Al 01 AOOAT A OAOEI 6O AOGAT 66 0061 6 Au OEA #EOU 1 E 7
Whitehorse Centre, the Spring Festival, and Australia Day fireworksAwbidh COA A 06

OxA APPOAAEAOA OEA COAAO MEAAEI EOEAO AT A AOAT OO xA E
4. Leisure Facilities

2AO0DT T AAT OO EAAT OEEEAA #1 01 AEI 68O ! N @idhly GtilisEdieigebeA ET1 E OE A
facilities in Whitehorse. A further 8&spondents identified leisure facilities without specifically naming a

facility. Sports field422 responses), Sportlink (8 responses) and Morack Golf Course (2 responses) were also
noted as significant to community members.

0! NOAI EiztateEdI OO0OBDT OAS

O-U O0i1 EAO A AEOAAEI EOU AT A OEA OOAZEZE AO ' NOAI ETE
EAZ OEA OAQE AT AOI 60 AOOEOA O PEAE EEI Ob OEA OOAEA
5. Health and Family Sevices

of#1 01 AEI 8 0 ( AA1 O HEhe itnunisatioh beEvicd (120 ik pdhsadsth® mostfrequently
regardedserviceby participants Some survey respondents also reflected on their use of immunisation services

at Council from many years agdue to its historical nature this was not counted in the current data). The

Maternal and Child Health Servidel A’ AOOT AEAOAA T Ax DAOAT 060 COI OPO x A
conjunction with the immunisation service. The sharps container wamitssyringe disposal bins provided by

Council were mentioned by 4 respondents. Services provided to early years and youth were also acknowledged
(Youth Connexions 3 responses, parenting forums 3 responses, childcare 2 responses).

O) EAOA O GdshorimniuAisativi and thel eperience was positive, the staff were pleasant and

POl ZAOOGET 1T Al o

O4EA Ei il OT EOAGEI T OAOOEAA EO OAOU AOEAT Al Uh EAI pA&EOI
Maternal and Child Health programwhich O Al 01 EECE NOAI EOQUO

O4EA OAAT AO 91 OOE #I111TA@GEITO AOA COAAOO

6. Parks and Open spaces

Parks and open spaces were identified by many respondents as valuable to the community. Frspenibic
mention of parks, gardens, open space to specific mention of various parklands, 156 respondents identified
these facilities as essential. 117 peapkde general mention of parks, gardens, and open space, with some
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more specific mention of walking trails (16 respondenpgygrounds(8 respondents)}community gardeng6
respondents) and bike paths (5 respondents)

O) 11 O06A xAl EEIT & anditis goeatho khoi Déeake pevpleitiz@ommunity (especially

Ol 1 61 OAAOOQq xEiI AAOA AAT 6O i AET OAETETI ¢ OEAOA AOAAOOG
0) OOA OEA xAlEET C AT A AUAIET ¢ OOAAEO OAcCOI A0l U AT A
O0AOERS MUQOT 6T AO AOA AgAAT T AT 06

7. Waste Management Services

7AO00A 1 AT ACAI AT O OAOOGEAAO AOA ET OACOAI O1 OEA AAU C
various collection services were identified by 70 survey respondeiaste/Rubbish Colleain (32
respondents), Hard Waste Collection (15 respondents), Recycling Services (10 respondents), Green

Waste/Garden organics (8 respondents), and Waste Transfer and Recycling (5 respondents).

OCOAAT AET xAOOA Ai11AAOGEIT EO COAAO AT A CilT A OAl OF
® EAOAOEAOh DPAOEOh AZAOOEOAI Oh CAOAACA AT 11 AAQGEI T h E,
OOED EO OAOU DPOT ZAOGOGEI T Al AT A NOEAES

8. Community Facilities

A variety of community facilities available to the Whitehorse community offer a broad range of activities and
programs promoting community participation. Neighbourhood and Community Houses were identified by 40
respondents as facilities of high importance to the community, followed by the Nunawading Community

Centre (18 respondents). The Box Hill Community Arts @enti X Q OAOBT T AAT 66q AT A 3 A1
respondents) were also identified by the community as valuable assets.

0) OOA A AT OPI A T &£ OEA . AECEAT OOETT A ET OOAO AT A OEA
ET OT OEAI o

O. AECEAROART OOAOG EAIT P I A 1TAAOT AT i DOOAOO AT A EAOA A
O"1T @ (EI1 #1011 01T EOQU 1 OO0 #Al OOAh 4EA 7E@GEEEHOA #Al
important to meand many, many friendships have evolved over the years | fale b OET ¢ OEAOA EAA
Further to the Council services and facilities mentioned, a numbapofCouncilservices were iehtified (e.g.

Schools, Carrington Health, Centrelink), along with some resjgomsidentifying uncertainty about Council
serviceshighlighting the importance of communicating the breadth of Council services to the community.
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011 0 ElTilx | OAE AAT 6O xEAO Al O1 AE hot cOdmtcatddboadi.T Al O A
Mostly, roads, rates and rubbish. It's fantagiicre out in the community today though, | haven't seen that

AREI OA EO O CciT A OI OAA EO8O

1.4 Observations and Constraints

There were a number of observations and constraints regarding the community engagement process and
analysis of the findings thathould be acknowlegled. These are outlined below:

1 Due to the tight legislative timeframes
engagement was conducted over a short period
time close to Christmas limiting access to
community groups, schools and tertiary
institutions.

1 The Box Hill popup and conversations at the
childrend i@munisation sessions were most
successful avenues in terms of talking to people
the CALD community.

91 It shouldbe noted that participation from the
CALD community was representative of the
demographics of the municipality. Whilst we
askedparticipants to provideCountry of Birth and
main language spokerthis was an optional
response andve did not specificallysk people if
they identified as CALD.

1 Demographicand geographic information
collected from participantvaried slightly across
activities. Eery attempt was made to complete
information gaps through knowledge of where th
activity took place.

1 There was a large response from the ageing
community through hard copy surveys distributec

. ) The second Community Workshop was cancelle
through the Home and Community Care service

due to lack opatrticipantregistrations.
Participants who hadegistered for Community
Workshop 2 werénvited to attendCammunity
Workshop 1 or undertake a discussieith
Council staff members.

1 Not all participants chose to respond to all
questions. As such, some surveys have
incomplete responses and some questions
received more response than others. All
responses foeach question have been included | q

Many of the community popup activities vere
the findings of this report. y Y PORUP

held at Whitehorse municipality events or
facilities. Thus, participants shared their
appreciation for the facilities or events they were
visiting, and many positive conversationere
had. The context of public events and prevailinc
weather during the community engagement
process camlsoinfluence the sentiment of
feedback received durinthoseactivities
(Appendix B lists the activities and locations).

1 There was limited engagemeifitom the youth
demographic. Thisnay be partly attributable to
proven difficulty engaging with this cohagrand
limited social media presence.

1 AlltenCouncillors attended at least one
community engagement activity.
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2. Engagement Process

Whitehorse City Council worked with Max Hardy and Michelle Weston to design and implement the community
engagement process and together developed a number of engagement objectives and desired outcomes for
the program. These objectives and desired outcoraesas follows:

Engagement
Objectives

To work closely with the
Whitehorse community, its
officers and Councillors to

develop a meaningful, dynamic
'living and breathing' four year
Council Plan and MPHWP

Ensure a genuine community
engagement process, where the
community feel they have bee
heard, valued and represented

the final Council Plan and
MPHWP 2012021

A strong understanding of what
services, facilities and initiatives
are of value to the community
and which will aid in informing
the upcoming Council Plan anc
MPHWP

To work with the community and
provide an opportunity for
communication and engageme

To find opportunities to educate
the community about who Capacity built internally within
Council is, what services, facilities Council for ongoing community
and initiatives are available, engagement
future direction and role

To reach a broad cross section
the community that will capture Development of a meaningful,
and celebrate the diversity, whils dynamic, 'living and breathing’
engaging those community four year Council Plan and
members that have been MPHWP
previously hard to reach
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2.1 Engagement activities

Engagement activities folyour Say Whitehorsgere conducted over &ive-week period from Wednesday 16
Novemberto Tuesday 2@ecember 2016.

During this period,Your Say Whitehorssas heavily promoted throughout the Whitehorse municipality to
ensure as many residents, visitors, businesses and community members as possible were provided with an
opportunity to contribute their feedback and inputEngagement activities and locatiorere summarised in
Appendix B

All campaign messaging associated witour Say Whitehorseas designed to inform the community about the
community engagementprogram, including a brief description of the purpose ¥bur Say Whitehorsand
directed people ¢ provide their feedback either online through th€our Say Whitehorseebsite, by
completing a hard copy surveyisiting one of the pogpup locations around the municipality or attending one of
the Community Workshops.

It is estimated thatYour Say Whitedrsereached approximately163,697people via media distribution with
more than 100 people directlytargeted. There were a variety of ways people could contributé& tor Say
Whitehorsawith the primary feedbackool being a survey. The communityere asked to share what matters
to them most about the municipality through a series of questions:

1 Part Az Broadquestions which provided an overall picture of the City of Whitehorse now and into the
future. These questions focused :0ivhere are we now2Vhere do we want to be? How will we get
there?
1 Part B z Specificquestions which focused on more issue based areas. These questions explored
#1 O1 AE1I 60 EAU OOOAOACEA AEOAAOQGEITT O AT A OIIT A T &£ (
A copy ofthe survey and related questions is included in Appendix C.

To promote participation from a broad range of community groupscluding Culturally and Linguistically
Diverse (CALD), youth and children, Aboriginal people, older people, and people with ditisabnumber of
complimentary community engagement activities took place.
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2.2 Community pop-up locations
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3. Your Say Whitehorse participation

In total, 1,260 peopleparticipated in and contributed to théour Say Whitehorssommunity engagement
program. This was done through 84 community engagement activities.

The Your Say Whitehorgmrticipantsgenerally reflected the census population, which is demonstrated in the
table below:

Age of participants compared to Whitehorse population

Not identified

70 to 84 years

60 to 69 years

50 to 59 years
35to 49 years
25 to 34 years

18 to 24 years

4 to 10 years

T
0% 10% 20% 30% 40% 50%

Whitehorse population (id forecast 2016) m Engagement participants

Figure 1: Participant age

The 25 to 49 year old participant age growas identified as &ard to reachcohort and Your Say Whitehorse
successfully achievkparticipation from this group. Of note is the significant response rate from participants
aged 70 and over, largely attributable to the distribution of surveys to all 4,000 HACC clients (a group which is
difficult to engage with using face to face methods).



Council Plan and Municipal Public
Health and Wellbeing Plan 2o - 20m

you rﬁsgay Whitehorse City Council
e Community Engagement Findings| 20

Participants by Birthplace

m Born in Australia
m Born outside Australia

Not identified

Figure 2: Participants by Birthplace

Of the 1032 participants who answered thjgestion, 679 were born in Austral281 were born in a
country other than Australia and 72 did not answer this questithis is reflective of the proportion of
people inWhitehorse of CALD background.
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Participants by Postcode

m 3130 - Blackburn, Blackburn North, Blackburn Sou
m 3131 - Forest Hill, Nunawading

m 3133 - Vermont, Vermont South

m 3128 - Box Hill, Box Hill South

m 3129 - Box Hill North, Mont Albert North

m 3132 - Mitcham

3151 - Burwood East

3125 - Burwood

3127 - Surrey Hills, Mont Albert

m Outside Whitehorse

Figure 3: Participants by Postcode

Figure 3illustrates where the majority of participants reside, wiglostcodes 3131F¢rest Hill, Nunawading

3130 Blackburn Blackburn North, Blackburn Soutland 3133 Yermont, VermontSouth) being the top three
postcodes for participant responsesThere were also a small number of partiips from surrounding suburbs
and/or neighbouringmunicipalities such as Maroondah, Banyule and Stonningidr come to the City of
Whitehorse to wak, study, access Council related services, engage in community group activities, visit friends
or familyor attend commercial facilities.



( Council Plan and Municipal Public
Health and Wellbeing Plan 2o - 20m

your say Whitehorse City Council
e Community Engagement Findings |

4. Engagement Findings for Whitehorse

Throughout the engagement process f&four Say Whitehorsa series of questions were asked based on two
components Part Afocused on providing an overall picture of the City of Whitehorse now and into the future.
The questions irPart Bfocused on more specific, issued based areas. These questitink were developed

future issues for the municipality.

In total 1,260 participants responded to either all or some of the questions wRihA and/orPart B.

4.1 Part A Analysis

For Part A, participants were asked a series of questions broken into three key overarching questions in relation
to the City of Whitehorse.

Where we
are now?

Where do How will
we want we get
to be? there?
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4.1.1 Where are we now?

On a whole, participants were extremely positive abtlue Whitehoise municipality and Council. Participants

OA1l OAA OEA COAAT Aou AT A Ol AAEET AOOE 1T £ OEA AOAAR E(

Public transport was a priority theme for all participants, with the location oftéftirse also being a priority
and its closeness to the Melbourne CBD for work purposes.

Community spirit and feel appears as being important in all age groups, and was a significant contributor to
why people live, work, study or play in the municipalitf’/he top ten responses included council services,
greenery, shopping, location and convenience, along with public transport. Council facilities and services are a
key contributor to community members feeling connected to the Whitehorse community. Refpus
highlighted their reliance on a number of services includes libraries, maternal and child health, mothers group,
childcare and HACC services with many participants providing positive feedback in relation to these services.

Ovenall the communityengagement feelback highlighed that participants have positive perceptions about
living in Whitehorse(refer Figure 4) People genuinely appreciate living in Whitehorse, value the services
Council provides and feel a sense of connection with their locaimunity. However, it is also important to
note that for some participants, changes in the built and social environnegimcluding development and
increases in multiculturalismEO 1 AAAET ¢ OEAI O1 EAAT AEOAT 1T 1RAIAOAA
they enjoy about the municipality in a nostalgic sense, are changing and accentuating their disconnect with the
community, as they struggle with the constant change.

Attitude to living in Whitehorse
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B Mostly positive B Mostly negative Mixed

Figure 4z Attitude to living in Whitehorse
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4.1.2 Where do we want to be?

In reation toO7 EAOA AT x6&h DM OOENEDMAHO DOI OEAAA A DI AGET O
experiencedin neighbouring Councils and suburbs that they would like to see in Whitehorse. These included
areas of transport and parking, developmte arts, parks, open space, multiculturalism and technology to name

a few.

Participant priorities listed irt.1.1z ®&here are we nodalign to the top three priorities for them and their
family. Thesebeing safety (in a positive sense), health armtcess to public transport. Parking, happiness,
schools, education and homecare were also amongst some of the top three priorities for participants.

4.1.3 How will we get there?

In relation toO (T x x E1 1 &pdrticigaAtondd EdaiPrdvided robust feedback about working with
Council to help strengtherthe Whitehorse community and its health and wellbeing. Feedback reflecting the
high level key findings of safety, connectivity, environment and open space, a balanced approach to growth
and a firendly community feel were predominate.

This feedback has been incorporated as part of the Part B analysis and more specificé@ythel D OET OE O
AT A EAAAO A&OT I OEA Aiii 6T EOU &£ O #1 061 AET AT 1 OEAAOAC
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4.2 Part B Analysis

For Part B analysis and developing the overall key themes, we took the top ten responses that participants gave
when asked the questiofPart Az Where are we now®) Ry doyou live, work or study in Whitehorsehat were

the best things about living, vkimg, studying in Whitehors®? AT A | AOOEAA OEEO O OEA
community found positive ochallengingbased on theéPart Bquestiors within each strategic direction.

The basis being what participan&njoythe most about living, working, playing and/or studying in Whitehorse,

x EAT EIi PAAOA Aankdult iteAigk/of tieAVBhiiehorse community beingnhappy about these
AAOGOGAO j1 0 AdEWRIQAEEAM BDIAEAT QRA  OadduEliving Ondrkir@ Epfaying 1 1 OA
and/or studying in Whitehorse.

Therefore by understanding the recurrent themes associated with current and future ishkaesommunity

finds positive orchallenging allows us taecogniseOEA O x EAT  OA EeAdu€tBadthekauie® ®rOh  x
AOEOAOOQ 1T A& OEdEulelrathdrihan<ababdé it. FlrtBernio@ recognising these drivers of change

will also allowus to identify the goals and approach required to progressively influence ttesses so that we

creeDA OAEAT CA6 OEAO AAT AEEOO AT OE Al i1 OTEOGU AT A #10
people love about Whitehorse.
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4.2.1 A safe community which benefit s from good health and wellbeing

Safety was recognised as one of the top three priorities for participants (along heidiith andtransport).
Many residents highlighted they felt safe living in the Whitehorse municipality, whilst others asked for more
security in pocket areas such as B#id. In terms of health, participants suggested education as a key giece
especially amongst children and youttto raise awareness amerging issues such as diet, mental health and
inclusiveness. Participants highlighted low noise pollution and laetsts/cleanliness as reasons they ldveng

in Whitehorse, feelingt isa quiet and clean place to live ithere was also a strong correlation between health
and wellbeing and feeling safe, with participants highlighting that having a focus on rhdmalth and
wellbeing will naturally lead to increased security and safety in the municipality. Participants also further

Al PEAOEOAAR OPAAEAZEAAI T U ET OAEAOAT AA OI OEA Ui

community through commurty programs and/or groups, creates a sense of purpose, which in turn will allows
them to make a positive contribution to the municipality and wider society, and naturally steer them away from
the negative influences of life such as drugs and alcohol.

O 8 Aonderful community where we all look aftt O4 EAOA EO A 11 xAO AOEI
AAAE 1 OEAO8886 AOAAOGS8 O

35z 49 year old respondent 50z 59 year old respondent

091 01 ¢ PATPIA 10O OAOE,O) x1 Ol A I EEA Ol OA.

mental health issues need supporfThere needs to b« Neighbourhood Watch among the  younge
COAAOAO OAOOEAAO &£ O OECAT AOAOET T 086

around. There is either support for tF
babies/toddlers/children/youth and then the ne: q
coi 6p EO Al AAOi us 4 E A Survey respondent

middle age bracket (i.e. 30to 45) or©& OEAEO

75 year old survey respondent

Words associated with this theme:

safety, health, community groups, services,
homecare,education, security, families,
cleanliness, happiness.
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A SAFE COMMUNITY WHICH BENEFITS FROM GOOD HEALTH AND

WELLBEING

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDER;

9 Safety ismportant for all community members.

1 Increasedacilities for the middleaged disabled community members, to enable them to feel
valued and have a sense of purpose in the municipality. Including working with local busin
to have volunteer opportunities for persons with mental or physical disadslit

1 Work with community stakeholders (i.e. Victoria Police, Department of Health) to ensure th
safety of Whitehorse community members.

1 Advocate and invest in health promotion and early intervention programs

1 EncourageVictoria Police have a greater presence at community events and schools, so th.

OEAiI &6 1 A1 OAIl EOUS

1 Encourage team or group walking activities to aid socidkitson z especially amongst older
community members.

1 Bridge the gap between youth and the ageing, through activities and social interaction.

1 EncourageNeighbourhoodWatchto increase engagemergmongst the younger generation
allowing them to contributeA EOAAOI U O1T OEA Al i1 O1T EOEAOGS
purpose in the community.

1 Build the relationship between small local community groggke reliance on larger

organisationgor welfare and mental health is slightly reduced as good comities are in place
as the foundation.

Linked toStrategic Direction Bupport a healthy, vibrant, inclusive and diverse community
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4.2.2 A well connected place with transport choice and connectivity

When asked why they live, work, study or playihitehorse, transport was a common response. Transport
provides a means for all community members to connect with their community groups in numerous ways,
particularly public transport (and the relative close distance to the Melbourne CBD, with all fulelc
transport methods available in the Whitehorse municipality), driving (and the ease of access to transport links
such as Eastlink) and cycling and walking (with easily accessible amenities).

O'1TT A PAI Pl Ah AT A DOAI E O#A1 OOAT O OEA AAOOAOI
linked to major arterials to other parts of Melbourr
12z 17 year old respudent AT A ETOI 6EAOI OEA886

35z 49 year old respondent

O0) 11 O6A OOAT OPI OO 1 POEIO7A ATEI U 1EOEITC EI 7EE
would like to see more low floor trams of things that make living here great. Good transpo
OAEI AT A AOO8O
607 69 year old respondent
70z 85 year old respondent

Words associated with this theme:
convenience, parking, bike pathaalking,
public transport, roads, routes.
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AWELL CONNECTED PLACE WITH TRANSPORT CHOICE AND

CONNECTIVITY

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDER;

9 Public transport is priority for participants aged between 2534, 70z 84 and 85+.
Especially more so for participants aged betweerz3® years oldwho demonstrated that
continued frequent public transport access to the Melbourne CBD and work is of priori

1 When using public transport, ensuring community members feafe. This can b
achieved through design, lighting and frequency of transport.

1 Ensure sufficient safe gulestrian accesspoints and crossings,specifically at busy
intersections, such as the Burwood Highway

1 Advocate for more low floor trams and tramogis, so thajpeople with a disabilitcan use
their mobility scooters and wheelchairs to embark and disembark.

1 Increase afday parking in Box Hill for community members who work in the area.

1 Removing hourly parking riits surrounding train stations andobby for increasec
commuter car parking.

9 Free or low cost parking for strictly residents.

1 Promoting cycling as a local transport option (not as exercise or competitive/s)
cycling).

1 Burwood Highway needing greater pedestrian crossings or a ped@estiverpass.

9 Advocate for public transport routes to travel to hardrgach areas of the municipality ¢
areas within limited public transport.

Linked toStrategic Direction Bupport a healthy, vibrant, inclusive and diverse communityand
StrategicDirection 2Maintain and enhance our built environmentto ensure a liveable and
sustainable city
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4.2.3 A place of natural significance

OAOOEAEDPAT OO OAI OAA OEA COAAT AOUTOOAAOG AT A O1I AAEET .

aesthetic appeal of the area. Furthermore residents made reference to the value of bushland and its role as a

habitat for wildlife, namely birds. However, an emerging driver of change linked to this theme, is development

Z with people concerned about thenpact of new or existing development on trees and wildlife.

O4EA COAAT OACAOAOQEI
""" I DA o

y whole life and love the leafguburbs and lovely

A£0) AT OE 1TEOA AT A x1 OE ¢
m
1T AECEAT OOET T Ad

127 17 year old respondent

187 24 year old respondent
O4EEO OOAA O1 AA A COAAO&OAOE AEOh 11 01 OAET OE
being sold and bought up by developers, who firs blocks enable us to have ga[dens, backyard ve
will cut down every living green tree/bush on tt CAOAAT Oh OOAAOh OEOOAO

roperty and then build 6 ugly comission style 2
E))(‘)pl (%A U Eij A0S Eg)]y Y 85+ year old respondent

607 69 year old respondent

Words associatewith this theme:

trees, wild life, birds, leafy, green, beautiful,
streetscape, natural, development,
environment.
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A PLACE OF NATURAL SIGNIFICANCE

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDER;

f The greenery/trees an®1 AAZET AOOGS 1 £/ OEA 7EEOAET O0C
all age groups.

1 Indigenous flora and fauna should be and continued to be protected.

T - AET OAETET ¢ AT A POl OAAOEI ¢ OOAAO AO bf
local envionment is protected and enhanced.

1 Increased developmental controls, with developers considering the Whiteh
environment and sustainability prior to building/developing.

1 Working with schools and community groups to have more events associated
sustainability, the environment and specifically trees (i.e. tree planting days for schools

1 Council working with developers to value the natural environment.
1 Controlling storm water flow and contaminates from entering creek and waterways.
1 Assisting reidents through education to manage and maintain their tcamopy:.

1 Increasing trees (or replacing trees lost through elements such as development) by he
urban forests.

1 Introduce a program which encourages biodiversity in backyards.

1 Reward residentsvho introduce sustainable practices into their home (i.e. recycling, s
DAT A1 6h OAAOGAEIT ¢ AAOATT AIEOOEITT Oh AOA

1 Educating the next generation about sustainability, environment and trees.

Linked toStrategic Direction rotect and enhance our operspace and natural environments
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4.2.4 A place where open space is highly valued, shared and enhanced

7TEEOQOAET OOAG60 PAOEO AT A 1 PAT OPAAA j ETAI OAET ¢ xAIl EE
again a reason why people enjoy living in Whiede. Furthermore, within this theme many participants
identified solutions or potential new ways of community working together, as well as with Council, to ensure
everyone within the municipality can share and enjoy these spaces in a respectful manichr mets their

differing needs. These ideas ranged from improving signage for cyclists, Council working closely with animal
owners to educate about responsible sharingagfen space to planning, design and management of open

space with Council consultig with the community in relation to these aspects.

O0) 11 06A OEA DPAOEOSG O" AAOGOGE £O1I DPAOEO AT A xA
47 11 year old respondent 357 49 year old respondent
071 601 A TEEA OI OAA 11 6001117 OA OAODPAAO /Epace afehs

Whitehorse developed like Box Hill Gardens.isTitark zE8 A8 OEA AT C 1 xT AOOh Al
is utilised well by nearby workers and residen
Perhaps a similar park could be put in around Aqua
Box Hill (Canterbury Rd side) and a location down n
OEA i1 A "OEAExT OEO OEOA

Survey respondent
Survey respondent

parks, open space, walking, bike tralls,
playgrounds, activity, fun, children, friends,
trees, green, dogs, safe, respect, signhage,
design.
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A PLACE WHERE OPEN SPACE IS HIGHLY VALUED, SHARED AND

ENHANCED

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDER;

1 Ensure pen spaces meet the needs tife diverse community groups within the City
Whitehorse.

1 Ensure @en spacesprovide a wide range of opportunities for activity includii
playgrounds, exercise, dog walking, cycling and weather protection.

9 Open space is maintained and enhanced. Vegetation is reflecting of indigenous flor
fauna.

9 Advocating for the diverseyroups who use open space to respectfully share the sy
based on Council values.

1 Council will continue to play a key role in the planning and designing of public spaces.

1 Greater fenced areas are required specifically for dog owners, so that commuaitybers
can take their dog off leashes, without impacting the wider community.

1 Greater signage andompliancecontrols need to be in place, so that everydesafe and
can utilise open space in a fair and respectful manner.

1 Encourage more amenitidecused on youth (i.e. skatepark)
1 Amenities within parks which encourage health and wellbeing (i.e. exercise equipmen

1 Open space which focuses in a number of elements (being culture, recreatior
community).

1 Open space which has a passive or acteareation focus. With open space also havin
primary and secondary focus.

Linked toStrategic Direction 2aintain and enhance our built environment to ensurex liveable
and sustainable city,and Strategic Direction Brotect and enhance our open sace and natural
environments




( Council Plan and Municipal Public
Health and Wellbeing Plan 2o - 20m

your say Whitehorse City Council
Community Engagement Findings |

4.2.5 A place of convenience and location

Convenience and location of Whitehorse and its numerous shopping centres and strips were greatly valued by
participants. Many participants shared stories about the shopping cenlires Forest Hill Chase, Burwood
Heights Shopping Centre) providing an important focus on their social interactions and connection with
community. However, an issue which emerged relating to this theme, was the concern of local, older or long
term busine©OAO 11 OET ¢ A&O0I i OEA AOAAR xEOE OOEI PO6 OAT AEI
younger generation. Whilst some participants commenting that real estate prices (as a driver of change) were
acting as a barrier for businesses. Finally, mpasticipants provided potential ideas to improve or further
strengthen the relationship of businesses and young people in the municipality, and for the continued support

of businesses connecting with youth as an important way to encourage young peoptadyp, live and work in

the area.

O0) 1T EEA OEA OEAOATAU 1.0001110AR OOAOGEAEOA 10
(EI 10 uir 6t ¢ PATPI A O 1T AAO xE
35z 49 year old respondent Survey respondent

increasingly unaffordable. Not something | gue (businesses) thatwouldd ET OEA #" $
Council can address, but can be prohibitive to entry
Oi Ail1 AOOET AOO 1 x1 A0OOd
Survey respondent
Survey respondent

Words associated with this theme:

shops, new, economy, real estate, cultural
centres, local businesses, opportunities, youth,
jobs, connectedness.
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A PLACE OF CONVENIENCE AND LOCATION

KEY PRIORITYAREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERA

9 Small businesses are encouraged and supported, providing local employ
opportunities.

T %l AT OOAGCETI ¢ O1 1T AAGS T & OIAll 11TAAT AOO

1 Community members of Whitehorse can meet their emplogmt requirements without
leaving the municipality.

1 Introducenew technology, i.e. NBN to support existing and new businesses.

1 Market and promote the benefits of commencing/moving a business to the municipalit'

1 Improve theappearanceof the Box Hill Mall

1 Encourage networking opportunities for young people and local businesses, v
strengthening the partnership between Council and the Department of Education
Training Victoria.

1 Build community service and connection into yowgtucation

1 Hold events which provide networking opportunities within the business community

1 Create joint projects between local businesses and education institutions, with Counc
the facilitator.

1 Establish training programs for young people topand their skills.
1 Improve NBN connectivity in the municipality
T (TTA AOGAT 66 ET 11 AA1 OEI B AOA ffxburagek &du:

which would have been quiet or underutilised to have a sense of community (i.e. B¢
Mallz hold a food festival night market similar to Queen Victoria Market Night Market).

Linked toStrategic Direction Bupport a healthy, vibrant, inclusive and diverse communityand
Strategic Direction Bupport a healthy local economy
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4.2.6 A Council that communicates broadly, engaging with their community and
providing the best services and facilities

Council services and facilities were highlighted as the best things about living in Whitehorse. Participants
highlighted their reliance on Council servicard facilities for connection with the Whitehorse community.
However, many participants were not familiar with Council services and/or events taking place in the
municipality and noted Council could invest in more diverse communication mechanisms, ngltice
introduction of social media. Many community members welcomed the opportunity to be further engaged
with upcoming Council decisions, dilemmas or projedisere was also a lack of understanding or awareness by
participants, in general, about the les and responsibility of local government. Once again, something
participants highlighted that could be improved with social media or better communications.

O0)1 601 AGAA AAOOAO O1 AtO-1 OA ET & 0OI AGETT AAT 060
AEAT T Al O8 AEAUBIT I ATEO EAO AAEEAOAA AT A COR#
community and become a great way to communica £AT OAOOEA UT O3 0A 1 060 EI
Op Oi AAOA ET &£ Oi AGET 1 8 seenthatbef OA AT A EOGSO Ci T A

Survey respondent Survey respondent

07A OOA OEA OEDP AOAOU O4EA 7EEOAET OOA #1 01 AEI
COAAO OAOI OOAAR AODPAAEA week after | was involved in a caccident, for which |
am extremely grateful, as | now walk with difficulty.
think they (Whitehorse City Couwil) are absolutely
xI T AAOZEOI 86

Survey respondent

Survey respondent

Words associated with this theme:

libraries, maternal and child health, support,
HACC, sociahedia, Facebook, events,
community, connectedness, youth, bins,
customer, governance, rates, Councillors,
engagement.
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A COUNCIL THAT COMMUNICATES BROADLY, ENGAGING WITH TH

COMMUNITY AND PROVIDING THE BEST SERVICES AND FACILITIE

KEY PRIORITY AREAS ANDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERAT

1 Council communications and community engagement processes are enhanced, incl
the promotion of Council services, facilities and initiatives.

T Council undertakes a digital transformation, includitige introduction of social media.

1 Ensure services meet the growing municipality needs and efficiency programs
considered (i.e. Service Planning).

1 Council works with the education institutions and namely primary schools to educate y
about what Caincil does and the role of local government.

I Outcomes for the community are the basis in Council decision making activities.

1 Council continue to work with third party providers in opportunistic ways to refocus
where Council can provide value v.s. waether providers can.

1 Have greater presence in the community through more faoeace engagement. The pey
ups are a positive way to do this.

1 Improve online and social media presence. Including the introduction of technc
applications (apps).

91 Deliberative forums to assess topical dilemmas or issues.

1 Services, facilities and initiatives which require improvement inclygerts facilities, library
sizes, libranprocedures and waste management/collection.

1 Whitehorse Centre engagement, fundingand expenditure associated with th
building/facility.

1 The consideration of a monthly instalments for rate payments.
9 Educating the community about Council expenditure arahsparencyof rates.

1 Form better partnerships with outside organisations, whieuate to social good for th
community.

Linked toStrategic Direction &trategic leadershipand open accessible government
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4.2.7 A balanced approach to growth

Development was a prominent theme in participant feedback and was met with varied opinidfesny
community members felt that Council needed to control the development process more, vgoitet believed

that Council was doing well in this area. The scedée and control of development and its impact on the
environment and amenity of the municipality were also key sub themes which arose fromipartis. Some
participants, whilst having no issue with high density development and specifically, the isigldevelopment

of Box Hill, felt that responsible development needs to be considered by Council, ensuring other associated
elements are taken into consideratigni.e. parking and supported services for new residents. Participants also
felt that Councilshould advocate to developers to consider the health and wellbeing of the community during
their design process Whilst otherparticipants suggesteddeveloper contributionsback into the community
would be beneficial. There was also strong suggestionsrisure developers consider the heat island effect in
their design allowing for greater green space.

Owi OO6OA All 1 AOCA OAAlI O) OEETE OEA DPOAOAOOAOGE

park area and canopy trees, and demand department) wuphold in its development i
contribution from developers to Council to be p AGOOAT OAET AOURh ) AT T80
towardscomnOl EOU | OCAI EOAOEI this work and the requirements they uphoid) 0 |
architectAT A ) AT 160 AGDPAOEA
Survey respondent Iworkwithgx A1 1 AT T A 7EEOAEI ¢

Survey respondent

0) O1I AAOOOAT A OEAO AAQ@/O#1 O1 AEI TAAA  Of AT T
AOO EAAD EO AT 1T OEOOAT 08

Survey respondent Survey respondent

Words associated with this theme:

character, heritage, Box Hill, high rise,
planning, growth, developers, affordabillity,
housing, informed, environment, city,
consultation, largescale, smaibkcale,
consistent.
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A BALANCED APPROACH TO GROWTH

KEY PRIORITYAREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDERA

1 Growth does not impede on open space, heritage or the environment.

1 New development is well planned with the community having been consulted, infor
and engaged.

1 CounciisOEA DAOAT &6 AT A OOACOI AOGT 08 1T £ AAOD
91 Infrastructure matches growth and is evenly distributed across the municipality.

1 Community will be engaged and informed on decisions involving major developmen

1 Encourage and ensure egoaterials are usedwith design reflecting areas for gree
space, vertical gardens and/or roof top gardens.

1 Housing is affordable in the municipality and meéhg diverse needsf community.

1 Sensible development, with good ecological systems in place

f  Whilst consistency isnportant in terms of developmenf OAT OOOA O EIT OC
of single storey units, small apartment blocks and family homes would encourage n

generational living and encourage a sense of community.

1 Encourage community forums, wheréhere is a balanced representation betwee
community, Council and developers.

1 Hold discussions, specifically in relation to development in Box Hill. This will
AT 1 01T EOU O1 AA AAOAAOAAR xEEI OO0 AANC(
role/view isin relation to development.

1 Ensure the urban heat island effect is prevented through biodiversity and environme

Linked toStrategic Direction 24aintain and enhance our built environment to ensure a liveable
andsustainable city, and Strategic Direddn 3:Protect and enhance our open spaces and nature
environments
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4.2.8 A friendly community feel

Participants felt connected to the Whitehorse community with 95.6% of participants stating they feel
community spirit and connectedness. Ensuringieiusive place, which is multicultural, vibrant, supporting,
interactive and respectful were some of the emerging 4bbmes by participants. This includes being a
municipality which supports the arts, events and culture, including sport. Feelingse sdrconnectedness

Al 01T AT 1 OOEAOOAOG OiF DPATDPIAGO 1 AT OAT EAAI OE AT A OA]
AT i1 Ol EOU EOOAT £ AT OI A Al 1TO0OA ET OEEO AOAAR AT A bIi
This also highligts the importance of people having a greater sense of purpose within the municipality,
forming stronger ties and connection to the Whitehorse community.

O0) T EEA OEA 1 O1I OEADI OO0 O7TEEOAET OOA nieAdel @dddectdd AoEthk
community. | buy an annual subscription for r
daughter who has a mental disability. There is alwi

a nice crowd of people who attend the Whitehor:

# A1 OOAS8HG

187 24 year old respondent

Survey respondent
0) AT180 OOA OEAOA vamsfas O) OE E | réed troAtakeArkesponsibility on thi
it is of no interest to me personally. Howewgit is (cultural diversity). We all need to maintain openne
very important for Council to have arts, culture ai E 1 AAAAPOET ¢ Al Adl1 O
events for the community to encourage diversity ai
AT ETUET C T £ AEEEAOAT O O

Survey respondent
Survey respondent

Words associated with this theme:

events, festivals, celebration, diversity, arts,
WhitehorseCentre, culture, sports, Chinese
community, connections, similarities,
creativity, concerts.
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A FRIENDLY COMMUNITY FEEL ‘

KEY PRIORITY AREAS AND IDEAS FROM THE COMMUNITY FOR COUNCIL CONSIDER;

1 Celebrating diversityand bridging cultural gaps important for community and having a
positive cultural balance between new cultures and existing cultures understanding ea
other.

1 Communitywould like to see more live music, concerts and general events celebrating
municipality, which are also fodla&aommunity groups (i.e. youth, older residents, families
AOA8B Qs

1 Council introducing social media to better communicate about events or art activities
taking place in the municipality.

1 Council liaising with the community to have events specificdgused on multiculturalism
to assist in educating the wider municipality about different faiths, nationalities and
groups. Therefore dispelling the rise in xenophobic attitudes.

1 Recognition of heritage as important to emotional wellbeing and feelingaftinuity in
the community. Including recognising indigenous heritage.

1 Council ensuring themportanceof arts, culture and events are embedded in school
education and youth programs.

1 Council understanding the community in the regeneration of the Wiitese Centre.
Including communicating with community about their thoughts regarding this place.

1 Council establishing stronger ties with the Wurundjeri elders and including a Wurundje
education program in all festivals, educational programs and eveRtsvide opportunities
for Council to learn from the Wurundjeri elders including having them shape and lead
direction of Council programs and projects.

1 Promoting neighbourhood relationships on a small local level. For example, communi
BBQs.

1 Encouaging volunteering to strengthen community relationships, spirit and
connectedness. Allowing friendships to be formed and for new migrants and/or peopls
with disabilities to have a place where they can share their skills.

i Ensure events and festivals affordable.

Linked toStrategic Direction Bupport a healthy, vibrant, inclusive and diverse community
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5. Appendices

Appendix A - Services and Facilities

The following services and facilities wadentified by the communityas part of survey responses

HACC

Library

Festivals & Events

Aqualink

Immunisation

Parks & Open Space
Whitehorse Centre

Leisure Facilities
Neighbourhood& Community Houses
Mealson Wheels

Rubbish Collection

Maternal And Child Health Service
Mountain View Cottage
Sportsfields

Nunawading Community Centre
Walking Trails

Hard Waste Collection

Box Hill Community Arts Centre
Recycling

GreenWaste

Playgrounds

Seniors Citize® Centre
Sportlink

Sustainability Programs

Responses
449
418
127
126
124
117
96

61
40
35
32
31
31
22
18
16

Whitehorse City Council
Community EngagementFindings |

Community Garden

Bike Paths

Customer Service Centre
Waste Transfer
Whitehorse Artspace

Off Leash Dog Parks
Sharps Disposal

Business Group/Business Events

Men's Shed

Parenting Forums
Youth Connexions
Childcare

Horticulture Centre
Morack Golf Course
Street Sweeping

Animal Registration

Car Seat Installation
Heritage Week Programs
IndigenousNursery
L2PProgram

Parking Enforcement
Road Safety Workshops
Street Tree Pruning
Streetscape

Responses
6

P P P P P P P P P DN DNDNMNDN O W W WSS PP 00 0o a o



Appendix B - Engagement Activities and Locations

N
w > Q
o= = = 5
w > i % v« o DESCRIPTION OF ACTIVITY EXAMPLE/S REACH FEEDBACK TOOL/S
n LL
=2 = Z o
. : Vv Vv \Y . - : . . :
Project Website Your Say Website launched and promoted through all Visitors to The Your Say Website was viewe@d65times Online survey
advertisements where people can access information on th yoursay@whitehorse.vic.gov.au Di ion E
Council Plan & MPHWP, upcoming opportunities for ISCUSSION Forums
engagement and participate online through amber of Interpreter Options Available
tools.
Postcards Postcards were developead promote the engagement 3,982 postcards were distributed at community po Online Surveys

Community Pop-
Ups

Workshops/Forums

Social Media

Print Media

Print Survey

options available to all community. The postcards were als:
translated into 4 languages: Simplified Chinese, Vietnames
Italian and Greek.

6 Community PopUps were held throughout a 2 week peric Burwood Heights Shopping
using existing resources to host these events. At all pap ug Centre, Sportlink, Box Hill Mall

people were asked the core questions and invited to talk  Kiosk, Blackburn Lake Sanctuary,

further about the dilemma questions of interest to them, Farmers Market & Arts Market
these discussions were recorded within survey outputs. Civic Centre & at the Carols
Children were also engaged through colouriactivitiesand ~ CommunityEvent.

in 3 popups built greenbuses. At the Box Hill pepp the

youth drop in centre (Connexions) also hosted a youth eve

124 Whitehorse Staff attended workshops to participate in Leadership Forum
the engagement, Councillors also contributed through a
workshop in addition to 5 other community workshops or
forumshosted by Council Staff engaging on the future of  community Workshop
Whitehorse.

Councillor Workshop

Disability Advisory Committee

Nadrasca Focus Forum

Your Say Whitehorsposts were promotean 5 Facebook Events Facebook Page

ages . . .
pag Aqualinks, Box Hill Community

Arts Centre & Whitehorse Centre

Advertising for Your Say Whitehorse wamn in the Leader Whitehorse Leader
Newspaper andWhitehorse News Publications, other Whitehorse News

internal newsletters were also utilised where available ) .
Sustainability Newsletter

The printed survey was circulated to existing staff networks HACC Clients
as well as across a wide range of Council Service Sites sut

kindergartens and service centres, etc. Aqualinks

Transfer Station

Maternal & Child Health Centres

ups, workshops, by Counethff at networks
meetings, throughCouncillors and council service

sites.

109 Surveys were completed through conversatiol
an average of 99hrs were spent listening and
speaking with the community, 63 coloag
activitiessubmitted and 9 Councillors attended.

It is estimated that a total of 165 people attended
workshop or forum where feedbacain your say
Whitehorse was gained. In addition various other
people and Organisation were provided postcards

Workshops
Community PopUps

Postcards
Surveys

Colouringactivitiesand
conversations withCouncil Staff
and Councillors recorded throug!
surveys

Facilitated captured feedback
based on survey questions &

Postcards provided

The reach of the combined 5 Facebook pages wa: Your Say Whitehorse

4,172. Aqualink Nunawading (449), Aqualink Box
(998), Box Hill Community Arts Centre (481),
Whitehorse @ntre (407) and Events (1,837)

Circulation of these publications has a reach acros

163,697

A total of 6,250 surveys were distributed across

existing Council Staff Networks

N/A

Survey



mailto:yoursay@whitehorse.vic.gov.au

Appendix C - Survey

Whitehorse City Council is now engaging with the community on the development of two key plans, the Council Plan and
the Municipal Public Health and Wellbeing Plan.

4EAOCGA DI AT O AEI O OAO #1 O1 AEI 80 b O tais.Omb Geicfopthesd phuts vd @O A O

your input. We want you to share what matters to you.

Please complete the questions below that are most relevant togthe Part A Questions are broad and Part B Questions
more specific, issue based questions. Yowndbhave to complete all the questions; we appreciate any feedback, but you
are most welcome to complete them all!

Whether you live, work or play in Whitehorse, we want to hear from you

Please note all responses are due baclivimnday, 19th December 206.

&EOOOI Uh DI AAOGA DPOT OEAA OO xEOE OI i A ET &£ Oi AGEIT 1

DEMOGRAPHIC INFORMATION

AAT 00

Age: Postcode: Gender: Male A Female A  Other A
Do you identify as a person with a disability or mental health issue?Yes A No A
Country of birth: Main language spoken:

Do you identify as: Aboriginal A Torres Strait IslanderA Neither A

Optional: Please provide us with your contact details if you wish to keep informed throughout the process.

Name: Email:

Postal address:

Council is committed to complying with the provisions of privacy legislation. This means that Council respects fhiedividaeysand complies with the
Privacy and Data Protection Act 2014 in the collection, use, storage, management, provision of access and disposiahof Triferimimrmation collected
from the form is for demographic reach within our community. The intenitéeints of this information are Council officers, authorised contractors and
consultants. Council may disclose the information to law enforcement agencies, courts and other organisations actlieasid Eor more information
pleasereferto @l AET 8 O 0 hiipdmvwivhi@tiolseEvis.bov.durivaStatement.htmlor obtain a copy from any of the Council offices. If you
have any questions or change your contagtildeplease contact Council on 9262 6333 or via easidmer.service@whitehorse.vic.gov.au

U
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